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: 3 0  T V / D I G I TA L  /  S E E  Y O U  S O O N

( I N S T R U M E N T A L  I N T R O ) 			 T H E R E ’ S  T I M E  F O R  A D V E N T U R E ,  T H E R E ’ S  P E O P L E  T O  T R E A S U R E

T H E R E ’ S  S O  M U C H  T O  S E E  W H E N  Y O U ’ R EA N D  M O M E N T S  T H AT  N O  O N E  C A N  H O L D

W A N D E R I N G  F R E E  O N  T H I S  L I T T L E  B L U E  W O R L D  W E  C A L L  H O M E

Audio: Jeremy Messersmith “Little Blue World” 
Rough audio cut of lyrics: https://tinyurl.com/y9ktq327

H O M E W E  C A L L  H O M E T H E  O N L Y  O N E  W E ’ V E 

H O M E . . . .  ( F A D E S  O U T )E V E R  K N O W N



D I S P L A Y  A D S  /  S E E  Y O U  S O O N

300 X 250 - TWO-FRAME GIF300 X 600

Launch Creative

Launch Creative

Midpoint Creative
Midpoint Creative



D I S P L A Y  A D S  /  S E E  Y O U  S O O N

728 X 90

320 X 50

Launch Creative

Midpoint Creative



S O C I A L  A D S  /  S E E  Y O U  S O O N

:30 Video ad

FACEBOOK INSTAGRAM

F E A T U R E  : 3 0  “ T R A N S I T I O N A L ”  S P O T

Note: All links go to ExploreMinnesota.com, with the intent of that homepage having the best chance of being up-to-date with 
promoting timely and appropriate content based on the current covid/social distancing restrictions (if any). 

F E A T U R E  : 3 0  “ T R A N S I T I O N A L ”  S P O T

:30 Video ad

Note: Integrate #ExploreMNagain on creative once launched



R A D I O  /  S E E  Y O U  S O O N

MRP Read 

Support comes from Explore Minnesota. From a list of scenic byways to bucket-list golf courses and tips on 

how to catch a walleye — Explore Minnesota dot com is the first stop on your vacation destination. 




