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Minnesota's Image vs. Competition

— EXxciting

Base: Residents of Minnesota’s Expansion Advertising Markets
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Minneseta's Image vs. Competition

— EXxciting

Base: Residents of Minnesota’s Expansion Advertising Markets
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Minneseta's Image vs. Competition

— Adult Vacation

Base: Residents of Minnesota’s Expansion Advertising Markets
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Minneseta's Image vs. Competition

— Adult Vacation

Base: Residents of Minnesota’s Expansion Advertising Markets
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Minnesota's Image vs. Competition

— Family Atmoesphere

Base: Residents of Minnesota’s Expansion Advertising Markets
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Minneseta's Image vs. Competition

— Family Atmesphere
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Minnesota's Image vs. Competition

— Unigue

Base: Residents of Minnesota’s Expansion Advertising Markets
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Minneseta's Image vs. Competition

— Unigue

Base: Residents of Minnesota’s Expansion Advertising Markets
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Minneseta's Image vs. Competition

— Sightseeing

Base: Residents of Minnesota’s Expansion Advertising Markets
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Minneseta's Image vs. Competition

— Sightseeing

Base: Residents of Minnesota’s Expansion Advertising Markets
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Minnesota's Image vs. Competition

— [uxuny
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Minnesota's Image vs. Competition

— Popular

Base: Residents of Minnesota’s Expansion Advertising Markets
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Minneseta's Image vs. Competition

— Populalr

Base: Residents of Minnesota’s Expansion Advertising Markets
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Minnesota's Image vs. Competition

— Worry Free

Base: Residents of Minnesota’s Expansion Advertising Markets
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Minneseta's Image vs. Competition

— Wonny Friee
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Minnesota's Image vs. Competition

— Entertainment

Base: Residents of Minnesota’s Expansion Advertising Markets
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Minnesota's Image vs. Competition

— Sports and Recreation

Base: Residents of Minnesota’s Expansion Advertising Markets
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Minneseta's Image vs. Competition

— Sports and Recreation
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Minnesota's Image vs. Competition

— Affordable

Base: Residents of Minnesota’s Expansion Advertising Markets
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Minneseta's Image vs. Competition

— Allfordable

Base: Residents of Minnesota’s Expansion Advertising Markets
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Minnesota's Image vs. Competition

— Climate

Base: Residents of Minnesota’s Expansion Advertising Markets
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Minneseta's Image vs. Competition

— Climate

Base: Residents of Minnesota’s Expansion Advertising Markets
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Minnesota's Image vs. Competition

— A Place |'d Really Enjoy Visiting
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Minneseta's Image vs. Competition
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Minnesota' s Image Strengths vs.
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Minnesota's Image VWeaknesses vs.

Competition (Cont'd)
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Minnesota's Product vs. Image
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Minnesota's Product Delivery vs. Image

— EXxciting

Base: Residents of Minnesota’s Expansion Advertising Markets
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Minnesota's Product Delivery vs. Image

— Adult Vacation

Base: Residents of Minnesota’s Expansion Advertising Markets
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Minnesota's Product Delivery vs. Image

— Family Atmoesphere
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Minnesota's Product Delivery vs. Image

— Unigue

Base: Residents of Minnesota’s Expansion Advertising Markets
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Minnesota's Product Delivery vs. Image

— Sightseeing

Base: Residents of Minnesota’s Expansion Advertising Markets
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Minnesota's Product Delivery vs. Image

— [uxuny

Base: Residents of Minnesota’s Expansion Advertising Markets
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Minnesota's Product Delivery vs. Image

— Popular

Base: Residents of Minnesota’s Expansion Advertising Markets

Popular

Popular with vacationers

Well-known destination

| often notice advertising for this

place
0 10 20 30 40 50
Percent Who Strongly Agree
* lisited in past two years i Recent Visitors* @ Never Visited

41 Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario L@‘ngwo OdS

INTERNATIONAL

290000000 O0O0CC0C




Minnesota's Product Delivery vs. Image

— Worry Free

Base: Residents of Minnesota’s Expansion Advertising Markets
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Minnesota's Product Delivery vs. Image

— Entertainment

Base: Residents of Minnesota’s Expansion Advertising Markets

Entertainment
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Minnesota's Product Delivery vs. Image

— Sports and Recreation

Base: Residents of Minnesota’s Expansion Advertising Markets

Sports and Recreation
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Minnesota's Product Delivery vs. Image

— Affordable

Base: Residents of Minnesota’s Expansion Advertising Markets
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Minnesota's Product Delivery vs. Image

— Climate

46

Base: Residents of Minnesota’s Expansion Advertising Markets

27
Climate

27
Excellent climate overall

Percent Who Strongly Agree

* Visited in past two years i Recent Visitors* @ Never Visited

Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario L@‘ngwo OdS

INTERNATIONAL




Minnesota's Product Delivery vs. Image

— A Place |'d Really Enjoy Visiting

Base: Residents of Minnesota’s Expansion Advertising Markets

A place I'd really enjoy visiting
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Top Product Strengths vs. Image

Base: Residents of Minnesota’s Expansion Advertising Markets

2 Aplace | would feel welcome
2 Interesting cities/towns

A safe place to visit

Authentic historical sites
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Four amazing seasons
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Great for golfers
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Top Product Strengths vs.

(Contd)

Base: Residents of Minnesota’s Expansion Advertising Markets
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Excellent wineries and breweries
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Good for viewing wildlife/birds
DTruly beautiful scenery

Truly unique scenery
Well-known destination
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Top Product Strengths vs. Image

(Contd)

Base: Residents of Minnesota’s Expansion Advertising Markets

Great bicycling

Good place to relax

Great wilderness areas
Good place for camping
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2 Good for adult vacation
Warm, friendly people
Well-known landmarks
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Great snowmobiling
Excellent vacation value

20

Difference in Percent Who Strongly Agree
* Attributes marked with a chevron indicate some of the most important image hot buttons for travelers

50 Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario L@‘ngwo OdS

INTERNATIONAL

290000000 O0O0CC0C




Top Product Weaknesses vs. Image

Base: Residents of Minnesota’s Expansion Advertising Markets

Interesting customs and traditions
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