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Minnesota

  
2 Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 

Base: Residents of Minnesota’s Expansion Advertising Markets  



Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 
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Base: Residents of Minnesota’s Expansion Advertising Markets  

* Includes Missouri, South Dakota, Wisconsin, Michigan, Colorado, and Illinois 
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Minnesota Competitors

   
4 Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 

Base: Residents of Minnesota’s Expansion Advertising Markets  
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5 Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 

Base: Residents of Minnesota’s Expansion Advertising Markets  
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6 Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 

Base: Residents of Minnesota’s Expansion Advertising Markets  
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7 Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 

Base: Residents of Minnesota’s Expansion Advertising Markets  
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 Good place for families to visit
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8 Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 

Base: Residents of Minnesota’s Expansion Advertising Markets  
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9 Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 

Base: Residents of Minnesota’s Expansion Advertising Markets  
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 Unique vacation experience
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10 Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 

Base: Residents of Minnesota’s Expansion Advertising Markets  
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11 Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 

Base: Residents of Minnesota’s Expansion Advertising Markets  
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 Lots to see and do

 Interesting cities/towns

 Truly beautiful scenery
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 Great national/state parks

 Charming small towns
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 Authentic historical sites

 Beautiful fall color scenery
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 Four amazing seasons

 Good for viewing wildlife/birds
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Minnesota Competitors

  
12 Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 

Base: Residents of Minnesota’s Expansion Advertising Markets  
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13 

Base: Residents of Minnesota’s Expansion Advertising Markets  
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Minnesota Competitors

   
14 Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 

Base: Residents of Minnesota’s Expansion Advertising Markets  
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15 Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 

Base: Residents of Minnesota’s Expansion Advertising Markets  
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16 Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 

Base: Residents of Minnesota’s Expansion Advertising Markets  
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17 Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 

Base: Residents of Minnesota’s Expansion Advertising Markets  
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 A place I would feel welcome

 Good place to relax

 Warm, friendly people
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18 Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 

Base: Residents of Minnesota’s Expansion Advertising Markets  
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19 Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 

Base: Residents of Minnesota’s Expansion Advertising Markets  
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 Interesting festivals/fairs/events

 Exciting nightlife

 Excellent shopping

 Excellent museums/art galleries

 Great for theater and the performing arts

 Excellent wineries and breweries
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Minnesota Competitors

  
20 Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 

Base: Residents of Minnesota’s Expansion Advertising Markets  
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21 Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 

Base: Residents of Minnesota’s Expansion Advertising Markets  
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 Good place for camping
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 Excellent canoeing/kayaking

 Great hiking

 Great for golfers

 Exciting spectator sporting events

 Excellent skiing/snowboarding/Xcountry skiing

 Excellent fishing

 Great mountain/fat tire biking

 Great snowmobiling
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Minnesota Competitors

   
22 Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 

Base: Residents of Minnesota’s Expansion Advertising Markets  
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23 Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 

Base: Residents of Minnesota’s Expansion Advertising Markets  
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24 Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 

Base: Residents of Minnesota’s Expansion Advertising Markets  
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25 Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 

Base: Residents of Minnesota’s Expansion Advertising Markets  
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 Excellent climate overall
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26 Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 

Base: Residents of Minnesota’s Expansion Advertising Markets  
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27 Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 

Base: Residents of Minnesota’s Expansion Advertising Markets  
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28 Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 

Base: Residents of Minnesota’s Expansion Advertising Markets  
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29 Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 

Base: Residents of Minnesota’s Expansion Advertising Markets  
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 Excellent fishing

 Great snowmobiling

 Great for boating/water sports

 Excellent canoeing/kayaking

 A safe place to visit

 Warm, friendly people

 Excellent shopping

 Not too crowded

 Excellent hunting

 A place I would feel welcome

Difference in Percent Who Strongly Agree 

   
30 

* Attributes marked with a chevron indicate some of the most important image hot buttons for travelers 

Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 

Base: Residents of Minnesota’s Expansion Advertising Markets  
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 Well-known landmarks

 Well-known destination

 Noted for its history

 Not too far away

 I often notice advertising for this place

 Popular with vacationers

 Great national/state parks

 Excellent climate overall

Difference in Percent Who Strongly Agree 

   
31 Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 

Base: Residents of Minnesota’s Expansion Advertising Markets  
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 Great mountain/fat tire biking

 Authentic historical sites

 Excellent wineries and breweries

 Must-see destination

 Excellent museums/art galleries

 Four amazing seasons

 Vacation there is a real adventure

 Lots to see and do

Difference in Percent Who Strongly Agree 

   
32 

* Attributes marked with a chevron indicate some of the most important image hot buttons for travelers 

Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 

Base: Residents of Minnesota’s Expansion Advertising Markets  
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34 Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 

Base: Residents of Minnesota’s Expansion Advertising Markets  
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Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 
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Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 

Base: Residents of Minnesota’s Expansion Advertising Markets  



50 

44 

51 

62 

51 

46 

55 

31 

57 

48 

66 

47 

54 

56 

37 

41 

42 

34 

52 

42 

42 

42 

30 

49 

33 

52 

41 

40 

46 

35 

0 10 20 30 40 50 60 70

Sightseeing

 Lots to see and do
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* Visited in past two years 

Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 

Base: Residents of Minnesota’s Expansion Advertising Markets  
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 Great bicycling

 Excellent canoeing/kayaking

 Great hiking

 Great for golfers

 Exciting spectator sporting events

 Excellent skiing/snowboarding/Xcountry skiing

 Excellent fishing

 Great mountain/fat tire biking

 Great snowmobiling

 Great for boating/water sports

 Excellent hunting

Percent Who Strongly Agree 

Recent Visitors* Never Visited

44 

* Visited in past two years 

Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 
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 Interesting cities/towns
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 Beautiful fall color scenery
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 Great for golfers

 Charming small towns

 Excellent climate overall

Difference in Percent Who Strongly Agree 

   
48 

* Attributes marked with a chevron indicate some of the most important image hot buttons for travelers 

Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 

Base: Residents of Minnesota’s Expansion Advertising Markets  
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 Excellent fishing

 Affordable to eat there

 Excellent wineries and breweries
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 Good for viewing wildlife/birds

 Truly beautiful scenery

 Truly unique scenery

 Well-known destination
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 Excellent canoeing/kayaking

 A fun place for vacation

Difference in Percent Who Strongly Agree 

   
49 

* Attributes marked with a chevron indicate some of the most important image hot buttons for travelers 

Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 

Base: Residents of Minnesota’s Expansion Advertising Markets  
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 Great bicycling

 Good place to relax

 Great wilderness areas

 Good place for camping

 I often notice advertising for this place

 Good for adult vacation

 Warm, friendly people

 Well-known landmarks

 Children would enjoy

 Great snowmobiling

 Excellent vacation value

Difference in Percent Who Strongly Agree 
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* Attributes marked with a chevron indicate some of the most important image hot buttons for travelers 

Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 

Base: Residents of Minnesota’s Expansion Advertising Markets  
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 Interesting customs and traditions

Difference in Percent Who Strongly Agree 

   
51 Expansion Markets include Colorado, Eastern Kansas, Western Missouri, Nebraska, and Thunder Bay, Ontario 

Base: Residents of Minnesota’s Expansion Advertising Markets  


