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Who We Are

As the state’s , Explore Minnesota pursues an
entrepreneurial approach, leveraging the state’s tourism investment with
increased involvement by the private sector. A council of representatives
from the state’s tourism industry strongly connects Explore Minnesota with
tourism businesses and organizations.

Vision

To be a top 10 destination for extraordinary travel in all four seasons.

Welcome

Who is Explore Minnesota and what do we do? Mission

We support Minnesota's economy and promote sustainable travel by
welcoming all to experience our diverse cultures and destinations through
innovative marketing, industry partnerships and unique storytelling.

Position

We lead Minnesota's travel industry by collaborating with partners and
stakeholders to market our state for the economic benefit of all
Minnesotans.



https://mn.gov/tourism-industry/about-us/mission-and-goals.jsp

Strategic Objectives

Grow Minnesota’s Visitor Economy

Maximize Partner and Stakeholder Leadership and
Collaboration

Funding
$500,000

Purpose and Funding P
urpose

Marketing and promotion of travel for the economic
benefit of communities

-

lhl',

Working in tandem with Explore Minnesota’s
tourism marketing initiatives while aligning with the
agency’s current strategic objectives
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https://mn.gov/tourism-industry/industry-opportunities/grant-programs/fy23-tourism-marketing-grant.jsp
https://mn.gov/tourism-industry/assets/ExploreMinnesota_StrategicPlan_22-25_Final_tcm1135-538856.pdf

Eligible Organizations

Destination Marketing Organizations (DMOs)

* Legally organized, nonprofit (501¢6 or 501c3) Minnesota organizations
whose primary purpose is to market their community or area for tourism
or has been appointed this authority by the area(s) they represent.
Examples of eligible organizations include, but are not limited to,
convention and visitor bureaus, chambers of commerce and resort
associations.

Tribal Governments

Statewide Tourism Associations

* Associations whose primary purpose is to market tourism on behalf of
their members.

Collaborative Initiatives

*  Groups consisting of five (5) or more primary tourism marketing
organizations, as defined above.

Please Note

Qualifying border communities may apply, but use of grant funds is limited to
support of their Minnesota products or events only.
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Grant Timeline

December 1, 2022, at 9 a.m.

* Grant applications will be accepted electronically.

January 3, 2023

* Contract effective date of the program is Jan 3, 2023, or
whenever the contract is fully executed, whichever occurs later.

March 31, 2023, at 4 p.m.

* Funds are available until this date or until all funds are exhausted,
whichever occurs first.

March 31, 2023

* Progress reports from each grantee are due.

* Contract amendments and/or cancelations are due.

June 30, 2023

« Campaigns and initiatives must be completed to be eligible for
reimbursement.

August 15, 2023

* All reconciliation materials must be submitted electronically.
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Other Requirements

* QOutstanding grants must be reconciled

* All current/outstanding grants with Explore Minnesota must be reconciled
BEFORE an application can be submitted.

* Minnesota vendor/supplier

* Each grantee must be a registered vendor/supplier in the State of Minnesota
accounting system (SWIFT).

« Payment parameters

* Each grantee must have current EFT/ACH direct deposit banking information in
their profile in the State of Minnesota accounting system (SWIFT).

* Grant cash match dollars

* There is a 1:1 cash match requirement for all grants.

* Reimbursement-based program

* Grantees will expend the dollars according to the Grant Guidelines, pay vendors
for all services rendered and then request reimbursement for grant award funds
via the reconciliation process.

» Geographic placement of marketing

* Applicants must identify geographic target markets for all campaigns.

* Explore Minnesota logo

* All grantees are required to have a current Explore Minnesota logo with a link to
exploreminnesota.com on the homepage of their website.

* See Grant Guidelines for other logo and tagging requirements.
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https://mn.gov/mmb/accounting/swift/vendor-resources/
https://brandfolder.com/s/rn95frt685kv8sww9c498mx
https://www.exploreminnesota.com/
https://mn.gov/tourism-industry/assets/MGP23%20Guidelines_tcm1135-546762.pdf

Tactics, Services and Initiatives
SEE GRANT GUIDELINES FOR FURTHER INFORMATION

* Advertising
*  Print advertising.
* Digital advertising.
* Television and video advertising.
* Radio and audio streaming advertising.
*  QOut-of-home and billboard advertising.
*  Paid social media advertising.
* Google AdWords and search engine marketing.

 Trade shows

*  Registration fees.

*  Booth space rental.

o Utilities, furniture rental, carpet & cleanup costs.
*  Shipping of materials to the show site.

» Services contracted through a third-party vendor

*  Website development and enhancement.

*  Media production, ad creation, graphic design services.
e Direct mail campaigns.

*  Social media management.

*  Public relations services.
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https://mn.gov/tourism-industry/assets/MGP23%20Guidelines_tcm1135-546762.pdf

Tactics, Services and Initiatives

* Services contracted through a third-party vendor,
continued

. Production of photo and video assets.
Assets must be shared with Explore Minnesota and licensed for our use.
*  Fulfillment print pieces such as visitor guides, maps and brochures.

Printed fulfillment pieces must also be produced in a digitally accessible
format allowing for electronic screen readers, i.e., programs that read aloud
most of the text on the screen of a computer or mobile device.

* Explore Minnesota grant-eligible programs

* Advertising in Explore Minnesota print publications.

* Travel Guide lead generation through consumer orders on
exploreminnesota.com.

*  Banner ads on exploreminnesota.com.
e Advertising in Explore Minnesota e-newsletters.
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Tactics, Services and Initiatives

 Diversity and Inclusion and/or Accessibility Initiatives

* Destination development specifically for inclusion improvements.
* Audit of marketing and advertising materials, destinations or websites.
* Language translation services.

» Digitizing visitor guides or other materials for the purpose of digital distribution;
compliant with e-readers.

* Focus groups facilitated through a third-party vendor.

* Professional consultants/services
i.e., diversity/accessibility marketing plan development, diversity/accessibility
stakeholder communications and outreach planning, cultural sensitivity training,
accessibility training, or other diversity, inclusion and equity training or planning
programs.

CONTACT INDUSTRY RELATIONS IF THERE ARE ANY
QUESTIONS ABOUT ELIGIBILITY OF A TACTIC/SERVICE
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https://mn.gov/tourism-industry/industry-opportunities/connect-with-us/industry-relations-outreach.jsp

Award Levels

« Applicants can request for less than the maximum award,
there is no minimum.

« Each organization may only apply for one (1) award in one
level as a single organization and one (1) award in one level
as part of a collaborative initiative for a maximum of 2 grant
awards per organization.

 Award Levels
Up to $5,000

Exclusively in-state targeted general consumer marketing, tactics and
services.

Up to $10,000

* Exclusively out-of-state targeted general consumer marketing, tactics and
services.

* Upto $20,000

* Marketing events.
(in-state or out-of-state)

Marketing meetings, conventions, sports and/or groups. (in-state or out-of-
state)

Marketing in Diversity & Inclusion and/or Accessibility. (in-state or out-of-
state)

Diversity & Inclusion and/or Accessibility initiatives.
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ALL CURRENT GRANTS WITH EXPLORE MINNESOTA
MUST BE FULLY RECONCILED BEFORE APPLICATIONS
WILL BE ACCEPTED AND REVIEWED

*  Applications will be accepted during the Open Solicitation Period beginning
December 1, 2022, at 9 a.m.

* Applications are only accepted electronically via emtgrant@state.mn.us.

*  Organizations must be a valid vendor/supplier in the state accounting system
(SWIFT).

e Organizations must have EFT/ACH direct deposit banking information in their
state vendor/supplier account.

*  Explore Minnesota will review applications in the order received and notify
applicants of acceptance or rejection, contingent amount of grant award and
next steps in the process via email.

* Applications that fail to attach a Project Summary or Budget Worksheet, do
not include a proper signature or provides inadequate responses will be
considered incomplete and rejected.

. Rejected applications may be resubmitted but will move to the end of the
electronic queue.

*  Solicitation will close March 31, 2023, at 4 p.m. or when available funds are
expended.

*  Questions can be addressed to your Industry Relations Representative or
questions.exploreminnsota@state.mn.us.
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mailto:emtgrant@state.mn.us
https://mn.gov/tourism-industry/industry-opportunities/connect-with-us/industry-relations-outreach.jsp
mailto:questions.exploreminnesota@state.mn.us

GRANT AWARDS ARE NOT GUARANTEED AND GRANT
PROJECTS CANNOT BEGIN UNTIL ALL SIGNATURES ARE
OBTAINED AND A FULLY-EXECUTED CONTRACT IS
ISSUED BY EXPLORE MINNESOTA

*  Projects cannot begin until January 3, 2023, or when all signatures
are obtained, whichever occurs later.

*  Grantees are required to have a current Explore Minnesota logo with
a link to exploreminnesota.com on the homepage of their website.

* Acurrent Explore Minnesota logo must be used in all grant projects
listed and the size of the logo must be legible and proportionate to
the size of the ad.

*  Grantees commit to adhering to the 2023 Tourism Grant Guidelines
to execute their campaigns and initiatives.

*  Progress Reports will only be accepted via emtgrant@state.mn.us
and must be submitted by March 31, 2023, or the grantee’s contract
may be subject to cancelation.

*  Amendments or cancelations of contracts must be made prior to
March 31, 2023, or grantees will be subject to future reductions and
penalties per the 2023 Tourism Grant Guidelines.

*  All projects must be completed by June 30, 2023.


exploreminnesota.com
mailto:emtgrant@state.mn.us
https://mn.gov/tourism-industry/assets/MGP23%20Guidelines_tcm1135-546762.pdf

RECONCILIATION IS DUE AUGUST 15, 2023

. Instructions and materials for reconciliation will be provided to the
grantee at the time of contract execution.

e The 2023 Tourism Grant is a reimbursement-based program and
grantees must have paid all vendors for eligible services in order to
claim their grant award.

*  Reconciliation may be submitted whenever a grantee has satisfied
their program but must be turned in no later than August 15, 2023.

. Reconciliation materials will only be accepted via
emtgrant@state.mn.us.

* Grant applicants, proposal responses, reports on amounts granted
and canceled/returned funds are public data.

*  Grantees must maintain records for a minimum of six (6) years.



mailto:emtgrant@state.mn.us
mailto:emtgrant@state.mn.us
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