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2022 TOURISM MARKETING GRANT PURPOSE
The 2022 Tourism Marketing Grant Program is designed to assist individual, established nonprofit Destination Marketing Organizations (DMOs) and/

or primary tourism organizations by providing matching funds for the purpose of tourism marketing to stimulate travel for the economic benefit of their

communities. Total funding for the 2022 Tourism Marketing Grant Program is $1,000,000.

ELIGIBILITY
Destination Marketing Organizations (DMOs)

» Legally organized, nonprofit (501¢6 or 501¢3) Minnesota organizations whose primary purpose is to market their community or area for
tourism or has been appointed this authority by the area(s) they represent. Examples of eligible organizations include, but are not limited to,
convention and visitor bureaus, chambers of commerce and resort associations.

Tribal governments
Statewide associations

» Associations whose primary purpose is to market tourism on behalf of their members.
Collaborative initiatives

» Formed groups consisting of 5 or more primary tourism marketing organizations, as defined above.

There are no other eligible entities under the 2022 Tourism Marketing Grant Program

BORDER COMMUNITIES

Qualifying border communities with a Minnesota Tax ID number may apply. Use of grant funds is limited to marketing or supporting their Minnesota
product or event only.

AWARD LEVELS

Maximum award levels are determined by overall organizational budget size as shown below. All grants require equal match dollars.
The application request does not have to be for the maximum award amount.

There is no minimum grant award request.

Individual Organizational Total Budget Max Award Amount
$100,000 or less $7,500
$100,001to $500,000 $10,000

$500,001 or more $15,000
Collaborative Initiatives Max Award Amount
S(+) organizations $15,000

MATCH DOLLARS

There is a 1:1 cash match requirement for all grants.

o.r:’gt:Ti;Z:;;::l Match Requirement AllTs:ZJ!e(::sargost Organizational Match Grant Reimbursement
$100,000 or less 1:1 $15,000 $7,500 $7,500
$100,001-$500,000 141 $20,000 $10,000 $10,000
$500,001+ 1:1 $30,000 $15,000 $15,000

GEOGRAPHIC PLACEMENT

There are no geographical limitations of advertising placement as well as no in- or out-of-state advertising requirements.

OPEN SOLICITATION PERIOD
Grant applications will be accepted Dec. 8, 2021 at 9 a.m. CST, through March 1, 2022 at 4p.m. CST, or until all funds have been awarded.
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APPLICATION PROCESS
Applications, including required Project Summary and Budget Worksheet, can be found on the industry website.

Applications will be accepted electronically via emtgrant(@state.mn.us only. Applications received during the open solicitation period will be electronically

time- and date-stamped and determine the applicant’s place in the electronic queue. There will be an automated response when an application has been
received. This email does not imply the applicant is receiving a grant award.

If an application fails to meet minimum requirements at the discretion of the Explore Minnesota grants review team, the applicant will be notified via email.
Requirements include:

Completed application

» Hand-signed signature, no scripted or font signatures allowed
Project summary
Budget worksheet

Rejected applications may be resubmitted and will be reviewed in the order received, until all funds have been awarded.

ELECTRONIC QUEUE

The email, emtgrant(@state.mn.us, is an electronic mailbox created and hosted by the State of Minnesota for the purpose of receiving Tourism Marketing
Grant Program applications. The time and date stamps are electronically generated and cannot be changed or manipulated. Replies from this mailbox will be
automatically generated. Explore Minnesota is not responsible for any electronic outages or faults outside of its control.

This mailbox is for application submissions only and is NOT monitored for questions. Please direct all questions to your industry relations representative or
via questions.ex_ploreminnesota@state.mn.us.

NOTIFICATION OF AWARD

Explore Minnesota will review applications in the order received and will notify the applicant of acceptance or rejection, contingent amount of grant award
and next steps in the contracting process via email.

Upon acceptance of the application, a grant contract will be created and sent to the grantee, indicating the award amount. The grant award is not
guaranteed until the contract has been fully executed (signed) by Explore Minnesota and the grantee.

GRANT CONTRACT

All grant awards are contingent until there is a fully executed grant contract between Explore Minnesota and grantee. A fully executed contract does not
guarantee repayment of expenses. Requirements of the grant contract must be fully completed by Dec. 31,2022 to be eligible for reimbursement under
this program.

Execution of a grant contract with Explore Minnesota signifies the grantee’s acceptance of the terms of the contract and the program guidelines.

PROGRESS REPORT

In June of 2022, grantees will receive an email from their regional industry relations representative requesting a Progress Report on the status of their
grant. Progress Reports must be submitted by July 1, 2022 or may be subject to cancellation of grant contract.

GRANT CONTRACT AWARD AMENDMENTS OR CANCELLATIONS

Grantees must fully utilize their grant award or they will be subject to reductions in the next grant cycle.
All grant contracts can be amended or canceled by Aug. 1, 2022, without penalty.

Example: Grantee requests $10,000 but will not use all grant funds by Dec. 31, 2022. Grantee can request an amendment to
reduce grant funds on or before Aug. 1, 2022, with no penalty.

PENALTY FOR UNUSED GRANT FUNDS

Grantees with funding canceled or unused after Aug. 1, 2022, are subject to future reductions as outlined below.

The penalty for future funding will equal the percentage of unspent funds in this grant cycle.

Organizations who are penalized will be restored to maximum award amount following a cycle where the grant funds are all consumed.
Example: If $10,000 is requested but only $9,000 is used, the grantee will be eligible for up to $9,000 in the next grant cycle.
Example: If $10,000 is requested and $0 is used, the grantee will not be eligible for funds from the next grant cycle.
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RECONCILIATION AND REIMBURSEMENT

The grantee will receive reconciliation and reimbursement information with their executed contract.

Grantee’s reconciliation and reimbursement request can be submitted at any time during the program cycle, but no later than Feb. 15, 2023.

ELIGIBLE TACTICS
These are the only eligible tactics under the 2022 Tourism Marketing Grant Program.

Advertising

Print advertising, including:
» Destination or community guides
» Promotion of events

» Explore Minnesota publications (contact your regional industry relations representative)

Digital advertising, including these Explore Minnesota products:
» Banner ads on exploreminnesota.com
» E-Newsletters
» Online travel guide request lead generation program
Television and video advertising
Radio and audio streaming advertising
Out of home (OOH) and billboard advertising
Paid social media advertising

Google AdWords and search engine marketing (SEM)

Services contracted through a third-party vendor
Website development and enhancement, including:

» Content creation
» Accessibility
» Search Engine Optimization (SEO)
Media production, ad creation, graphic design services
Direct mail campaigns
Production of photo and video assets
Fulfillment pieces such as visitor guides, maps, brochures
» Production
» Development
» Accessibility

» Distribution

Social media management

Public relations services, including:
» Identification of media trends, consumer interests, target markets/media outlets
» Editorial calendar development and outreach
» Crafting and distribution of news releases and wire releases

» Development of long- and short-lead media pitches
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ELIGIBLE TACTICS (CONTINUED)
Trade Shows

Travel expenses, airfare, lodging and meals are not eligible for grant Funding, but the Following expenses are eligible:
» Registration fees
» Booth space rental
» Utilities, furniture rental, carpet and cleanup costs
» Shipping materials to the show

Explore Minnesota programs that do not qualify for grant funding:

Co-ops

Featured listings

Partnerships

Brochure distribution programs

Events, including the Tourism Conference and Governor’s Openers

If there are questions about the eligibility of a campaign, please contact your regional industry relations representative.

EXPLORE MINNESOTA LOGO REQUIREMENTS

Current Explore Minnesota logos are available in the Explore Minnesota brandfolder.

All grantees are required to add a current Explore Minnesota logo with a link to exploreminnesota.com on the homepage of their website.

» Itis recommended that the grantee place a current Explore Minnesota logo with a link to exploreminnesota.com in the footer of their
website.

» The size of the logo must be legible and proportionate to the size of the ad.
A current Explore Minnesota logo must be used in all grant projects listed below:

» Print advertising

» Digital ads

> Mobile ads sized 320x50 where the Explore Minnesota logo cannot be accommodated must link to a landing page where the Explore
Minnesota |ogo is present.

> Native campaigns must include #OnlyinMN in the ad headline or ad copy if the Explore Minnesota logo cannot be accommodated on
the ad. Logo on the article or landing page does not suffice.

» Television and video
» Out of home and billboards
» Fulfillment pieces such as the cover of visitor guides, maps or brochures
» Direct mail
Social media

» Organic social media posts administered by a third-party vendor require use of the #OnlyinMN hashtag and the inclusion of the Explore

Minnesota handle (Twitter (@exploreminn, Facebook (@exploreminnesota, Instagram (@exploreminnesota and
Pinterest (@exploreminn).

» Paid social media on Facebook and Instagram requires use of Facebook's branded content tool. For help, visit Facebook’s Business
Help Center.
» Paid social media on Twitter requires use of the #OnlyinMN hashtag and the inclusion of the Explore Minnesota

Twitter handle @exploreminn.

Radio and audio streaming

- Scripts must mention Explore Minnesota in the voiceover.

GRANT PERIOD

Eligible grant expenses must incur on or after the date the State obtains all required contract signatures under Minn. Stat. §16C.05, subd. 2, whichever is
later. Grant funding is available through Dec. 31,2022, for all eligible grant expenses.
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PUBLIC DATA
Per Minn. Stat. §13.599:

Names and addresses of grant applicants will be public data once proposal responses are opened.

All remaining data in proposal responses (except trade secret data as defined and classified in Minn. Stat. §13.37) will be public data
after the evaluation process is completed (for the purposes of this grant, when all grant agreements have been fully executed).

A complete report of grantees and award amounts, including any canceled or returned grant funds will be posted on the Explore
Minnesota Tourism Industry website. All grantee information is public data per Minn. Stat. §13.599.

RECORDS RETENTION AND AUDITS

Per Minn. Stat. §16B.98 Subdivision 8, the grantee’s books, records, documents, and accounting procedures and practices of the grantee or
other party that are relevant to the grant or transaction are subject to examination by the granting agency and either the legislative auditor or the
state auditor, as appropriate. This requirement will last for a minimum of six years from the grant agreement end date, receipt, and approval of all
final reports, or the required period of time to satisfy all state and program retention requirements, whichever is later. If you have any questions
about whether your project expenses qualify for this grant program, please contact your regional industry relations representative before

incurring expenses.

INDUSTRY RELATIONS CONTACTS

Central and Northwest Regions
Nicole Lalum | 218-316-3330 | nicole.lalum(@state.mn.us

Metro Region
Lori Peterson | 651-757-1876 | lori.a.peterson(@state.mn.us

Northeast Region
Derek Ramthun | 651-757-1843 | derek.ramthun(@state.mn.us

Southern Region

Lisa Havelka | 507-389-2683 | lisa.havelka@state.mn.us

Support
Dawn Bushman | 218-316-3333 | dawn.bushman(@state.mn.us

Senior Manager Industry Relations
Beth Helle | 651-757-1872 | beth.helle(@state.mn.us
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