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RESULTS

Since launching GDM360:
Website Traffic Lift: 300%
e Before (siloed campuigns): 6K baseline clicks
e After (GDM360): 24.3K clicks
e Lift calculation: (24.4K-6K)/6K = +300% increuase

Conversion Lift: 306%

 Before (siloed campuigns): 3.2K attributed website actions/conversions
(July 2025)

e After (GDM360): 13K attributed website actions/conversions
(July-Sept 2025)

e Lift calculation: (13K-3.2K)/3.2K = 306%
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