
explore minnesota for business
council meeting

October 14, 2025



agenda
• ã ≤÷©„ ‹ ≤≡ú› Æ≡� ÓÓÚ„Þú÷≡„ æ≡[ ≈› Ł¸≤ˆ

• ~ÓÆú¸≤─≡mŁ®÷≈©≡p≤÷ú¸≈„ › ˆ ≡p@m

• @≈› ú÷≡@ëůť ůŹ≡ã „ Ú‘ æ„ Ú©≤≡▓≡*Łˆ ≈› ≤ˆ ˆ ≡
� ¸¸Úú©̧ ≈„ › ≡+ ú‹ Óú≈ø› ≡p≤ˆ Ł÷̧ˆ ≡

• 4[ \ ≡▓≡0 440 ≡� ÷≈ø› ‹ ≤› ¸≡ú› Æ≡
p≤©„ ‹ ‹ ≤› Æú¸≈„ › ˆ ≡æ„ Ú≡@ëůť ůź ≡*Łˆ ≈› ≤ˆ ˆ ≡
� ¸¸Úú©̧ ≈„ › ≡ã „ Ú‘ ≡

• ã „ Ú‘ ˆ √„ Ó─≡@ëůť ůź ≡mú≈Æ≡[ úÚ‘ ≤¸≈› ø≡t Ó≤› Æ≡
æ„ Ú≡ã „ Ú‘ æ„ Ú©≤≡� ¸¸Úú©̧ ≈„ ›



Welcome New Council Member
 Nicole Crews



Update: 
Public Relations RFP



earned media: evolving our 
traditional approach
• Agency of record will be announced by Nov.
• RFP included explicit integration of livability, 

business, Explore Minnesota Film, Outdoor 
Recreation Industry Partnership and Tribal 
relations into our historically travel-oriented 
PR partner relationship

• End goal: a more comprehensive Minnesota 
story—as the best place for travel, quality of 
life and economic opportunity—in national 
news



Final FY2025 Workforce & 
Business Attraction 
Campaign Results 



workforce attraction

• New exploreminnesota.com/live 
webpages

• Five long-form videos featuring MN 
newcomers and one sizzle reel

• Photography and b-roll assets
• Social + paid media campaign
• Public relations

http://www.exploreminnesota.com/live
https://www.exploreminnesota.com/business/resources
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bjectivesPartners by Media Objective 

[ ≤¸ú
U≈› ‘ ≤ÆG›
0 ≈̂ Ó÷ú½

+ „ › Æ≤≡\ úˆ ¸≥
p≤ÆÆ≈̧

+ zä
mÚ„ øÚú‹ ‹ ú¸≈©≡ä ≈Æ≤„

[ ≤¸ú
z√≤≡� ¸÷ú› ¸≈©

≈E≤úÚ̧
[ „ Ú› ≈› ø≡*Ú≤þ

EúÚÞúÚÆ≡*Łˆ ≈› ≤ˆ ˆ ≡p≤Þ≈≤þ
+ „ › Æ≤≡\ úˆ ¸≥

[ ≤¸ú
mú≈Æ≡t ≤úÚ©√

OBJECTIVE� þ úÚ≤› ≤ˆ ˆ + „ › ˆ ≈Æ≤Úú¸≈„ › G› ¸≤› ¸
G› ©Ú≤úˆ ≤≡úþ úÚ≤› ≤ˆ ˆ ≡„ æ≡[ \ ≡úˆ ≡̧√≤≡ÓÚ≤æ≤ÚÚ≤Æ≡

Æ≤ˆ ¸≈› ú¸≈„ › ≡æ„ Ú≡þ „ Ú‘ æ„ Ú©≤ˆ ≡≈› ≡̂ ¸Úú¸≤ø≈©≡
≈› ÆŁˆ ¸Ú≈≤ˆ

0 Ú≈Þ≤≡„ ŁÚ≡̧úÚø≤¸≡úŁÆ≈≤› ©≤≡̧„ ≡̧√≤≡4³ Ó÷„ Ú≤≡
[ ≈› › ≤ˆ „ ¸ú≡þ ≤®̂ ≈̧≤⌠≡

p≤¸úÚø≤¸≡̧„ ≡̧√„ ˆ ≤≡þ √„ ≡√úÞ≤≡ú÷Ú≤úÆ½≡Þ≈̂ ≈̧≤Æ≡
¸√≤≡4³ Ó÷„ Ú≤≡[ ≈› › ≤ˆ „ ¸ú≡̂ ≈̧≤≡̧„ ≡≤› ©„ ŁÚúø≤≡

¸√≤‹ ≡̧„ ≡̧ú‘ ≤≡ú©̧ ≈„ › ⌠
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Workforce Website Metrics /Live: 7/1/24 - 6/30/25

S4ë ≡z � S4 � ã � ë

ã „ Ú‘ æ„ Ú©≤≡U≈Þ≤≡̧ÚúæŚ©≡Ú≤©„ ÚÆ≤Æ≡ź ůť S≡̂ ≤ˆ ˆ ≈„ › ˆ ≡ú› Æ≡ŻůŰS≡Óúø≤Þ≈≤þ ˆ ⌡≡þ ≈̧√≡Óú≈Æ≡‹ ≤Æ≈ú≡ú©©„ Ł› ¸≈› ø≡æ„ Ú≡„ Þ≤Ú≡ΓŹġ ≡„ æ≡̂ ≤ˆ ˆ ≈„ › ˆ ≡ú› Æ≡Γť ġ ≡„ æ≡Óúø≤Þ≈≤þ ˆ ⌠

4› øúø≤‹ ≤› ¸≡æÚ„ ‹ ≡Óú≈Æ≡̧ÚúæŚ©≡þ úˆ ≡̂ ÷≈ø√¸÷½≡÷„ þ ≤Ú≡̧√ú› ≡„ Þ≤Úú÷÷⌡≡þ ≈̧√≡úÞ≤Úúø≤≡̂ ≤ˆ ˆ ≈„ › ≡ÆŁÚú¸≈„ › ≡Æ„ þ › ≡ůġ ⌡≡®„ Ł› ©≤≡Úú¸≤≡ŁÓ≡Ź⌠Źġ ⌡≡ú› Æ≡Óúø≤ˆ ≡Ó≤Ú≡̂ ≤ˆ ˆ ≈„ › ≡Æ„ þ › ≡Źġ ≡
©„ ‹ ÓúÚ≤Æ≡̧„ ≡̧„ ¸ú÷≡̧ÚúæŚ©⌠

@Ł¸ŁÚ≤≡©ú‹ Óú≈ø› ˆ ≡©„ Ł÷Æ≡©„ › ¸≈› Ł≤≡÷≤Þ≤Úúø≈› ø≡Óú≈Æ≡‹ ≤Æ≈ú≡æ„ Ú≡̂ ©ú÷≤≡þ √≈÷≤≡Ú≤Ś› ≈› ø≡̧úÚø≤¸≈› ø≡„ Ú≡÷ú› Æ≈› ø≡Óúø≤≡≤³ Ó≤Ú≈≤› ©≤≡̧„ ≡≈‹ ÓÚ„ Þ≤≡≤› øúø≤‹ ≤› ¸≡‹ ≤¸Ú≈©̂ ⌠

z ÚúæŚ© t ≤ˆ ˆ ≈„ › ˆ múø≤Þ≈≤þ ˆ � Þø⌠≡0 ŁÚú¸≈„ › * „ Ł› ©≤≡p ú¸≤ múø≤ˆ ═t ≤ˆ ˆ ≈„ › ˆ

z „ ¸ú÷≡╘4[ \ ⌠©„ ‹ ═U≈Þ≤╙ ź ŹŰ⌡ůŻŮ ŻΓΓ⌡ŹŰŮ ů‹ ≡Ůź ˆ ź Γġ Ů⌠ůů

mú≈Æ≡[ ≤Æ≈ú≡╘4[ \ ⌠©„ ‹ ═U≈Þ≤╙ ź ůť ⌡ŻΓť ŻůŰ⌡ΓŮź ů‹ ≡ŮŰ̂ Żů⌠ż űġ Ů⌠Ůź

ġ ≡@Ú„ ‹ ≡mú≈Æ ġ ≡@Ú„ ‹ ≡mú≈Æ 0 ≈ææ≤Ú≤› ©≤ 0 ≈ææ≤Ú≤› ©≤ 0 ≈ææ≤Ú≤› ©≤

ΓŹ⌠ť ůġ Γť ⌠Źűġ ╔ů⌠ůŮġ Ź⌠Źź ġ ╔ű⌠ΓŮġ
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m� p z \ 4p G‹ ÓÚ≤ˆ ˆ ≈„ › ˆ t ≤ˆ ˆ ≈„ › ˆ z ≈‹ ≤≡m≤Ú≡t ≤ˆ √ * „ Ł› ©≤≡p ú¸≤ S≤½≡4Þ≤› ¸

+ zä ═mÚ„ ø≡ä ≈Æ≤„ ≡╔≡+ „ ≤ø≈ űů⌡űź Ż⌡ŹűŹ Żź ⌡ť ŮŰ Źź ˆ ż ż ⌠ź űġ ůź ż ⌡ŮűŹ
ë „ ŁzŁ®≤┴┴ ╔ ŮűŰ Ů‹ ≡ŹΓˆ ŰΓ⌠ż ź ġ ź ů
U≈› ‘ ≤ÆG› Ů⌡Źź ż ⌡ź Źż Ű⌡űŻΓ ů‹ ź Żġ ůŮż
[ ≤¸ú Źż ⌡Γż ź ⌡ż űź Űůż ⌡ΓŹŰ Ű‹ Żť ⌠Żġ Űů⌡ť Źť
p≤ÆÆ≈̧ Ź⌡ŹŻΓ⌡űŹź Γ⌡Űűť Ů‹ ≡ť ż ˆ ż ů⌠űŻġ ŮŻŰ
G› ¸≤Úú©̧ ≈Þ≤≡0 ≈̂ Ó÷ú½≡╔≡\ ú¸≈Þ„ ┴ ů⌡ŮůŮ⌡ůůů Ů⌡űŻť Ů‹ ≡űŮ̂ ź Ź⌠ż ź ġ ź ź
t ¸ú› ÆúÚÆ≡0 ≈̂ Ó÷ú½≡╔≡+ „ ≤ø≈ Ůť ⌡ź ůΓ⌡ŰŹŮ Źť ⌡ź ź ű Ů‹ ≡ť Γˆ ż Ů⌠Źűġ Ů⌡ŰŰů
z√≤≡� ¸÷ú› ¸≈©≡ ů⌡ΓűŮ⌡ůΓů Ů⌡ŰůŻ ů‹ ≡ůűˆ ŹΓ⌠Żź ġ Ź⌡ŻŰű
≈E≤úÚ̧púÆ≈„ ŮŹ⌡ŹŻź ⌡ż Űť ű⌡ż ŹŻ ů‹ ≡űŻˆ ź Ż⌠ź Űġ ůŰ⌡ŮŻű
A„ „ ø÷≤≡t 4[ Űż Ű⌡Źź Γ űŮ⌡ŻůΓ ů‹ ≡ŹŹˆ Űů⌠ź ġ Ůż ⌡ż ź Ż
+ „ › Æ≥≡\ úˆ ¸ Ůź ⌡ůΓΓ⌡űź ź ŮŮ⌡űůŹ ů‹ ≡űˆ ź ű⌠ż Γġ Ů⌡ůż Ż
[ „ Ú› ≈› ø≡*Ú≤þ ű⌡ŰŮŹ⌡ŮŰŹ ů⌡ź ŰŹ ů‹ ≡ŹŻˆ űΓ⌠Űġ ŰůΓ
EúÚÞúÚÆ≡*Łˆ ≈› ≤ˆ ˆ ≡p≤Þ≈≤þ ┴┴ ŹŻů⌡ŻŻź ╔ ╔ ╔ ╔

S≤½≡z ú‘ ≤úþ ú½̂

+ zä ═mÚ„ øÚú‹ ‹ ú¸≈©≡ä ≈Æ≤„ ≡ú› Æ≡t ¸ú› ÆúÚÆ≡0 ≈̂ Ó÷ú½≡þ ≤Ú≤≡̧√≤≡̂ ¸Ú„ › ø≤ˆ ¸≡̧ÚúæŚ©≡ÆÚ≈Þ≤Ú̂ ⌡≡Æ≤÷≈Þ≤Ú≈› ø≡√≈ø√≡̂ ≤ˆ ˆ ≈„ › ˆ ≡ú¸≡≤æŚ©≈≤› ¸≡©„ ˆ ¸ˆ ≡Ó≤Ú≡≤Þ≤› ¸⌠≡p≤ÆÆ≈̧≡̂ úþ ≡≈‹ ÓÚ„ Þ≤‹ ≤› ¸≡̧„ ≡+ zp≡
úæ̧≤Ú≡U„ ©ú¸≈„ › ≡S≤½þ „ ÚÆ̂ ≡þ ≤Ú≤≡úÆÆ≤Æ⌠≡0 ≤¸ú≈÷̂ ≡úÆÆ≤Æ≡̧„ ≡� ÓÓ≤› Æ≈³ ≡æ„ Ú≡Ú≤æ≤Ú≤› ©≤⌠

U≈› ‘ ≤ÆG› ⌡≡p≤ÆÆ≈̧⌡≡ú› Æ≡\ ú¸≈Þ„ ≡ÆÚ„ Þ≤≡Þ≤Ú½≡æ≤þ ≡̂ ≤ˆ ˆ ≈„ › ˆ ≡Ú≤÷ú¸≈Þ≤≡̧„ ≡̂ Ó≤› Æ⌡≡þ ≈̧√≡√≈ø√≡©„ ˆ ¸≡Ó≤Ú≡≤Þ≤› ¸⌠≡z √≤ˆ ≤≡Ł› Æ≤ÚÓ≤Úæ„ Ú‹ ≤Ú̂ ≡√≈ø√÷≈ø√¸≡úÚ≤úˆ ≡þ √≤Ú≤≡®ŁÆø≤¸≡©„ Ł÷Æ≡®≤≡
„ Ó¸≈‹ ≈İ ≤Æ≡„ Ú≡Ú≤ú÷÷„ ©ú¸≤Æ⌠

*Nativo Display data information was grouped with their Business Attraction for spend but not any other data.
** RSP found YouTube site date attributed to this campaign but was not able to find YouTube delivery information in Platform
*** No site data for HBR as buy was Podcast Host Reads
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Executive Summary
t ¸úÚ̧ t ¸„ Ó + „ › ¸≈› Ł≤

G› ©Ú≤úˆ ≤≡ÓÚ≤ˆ ≤› ©≤≡≈› ≡ÓÚ≤‹ ≈Ł‹ ≡≤› Þ≈Ú„ › ‹ ≤› ¸ˆ ≡
÷≈‘ ≤≡z √≤≡� ¸÷ú› ¸≈©⌡≡æ„ ©Łˆ ≈› ø≡„ › ≡æ„ Ú‹ ú¸ˆ ≡̧√ú¸≡
„ Þ≤ÚÆ≤÷≈Þ≤Ú≡„ › ≡+ zp≡®≤› ©√‹ úÚ‘ ˆ ≡̧„ ≡≤› √ú› ©≤≡
úþ úÚ≤› ≤ˆ ˆ ≡ú› Æ≡≤› øúø≤‹ ≤› ¸⌠

p≤ÆŁ©≤≡„ Ú≡ÓúŁˆ ≤≡Ł› Æ≤ÚÓ≤Úæ„ Ú‹ ≈› ø≡[ ≤¸ú≡
Ó÷ú©≤‹ ≤› ¸ˆ ≡̂ Ł©√≡úˆ ≡G› ˆ ¸úøÚú‹ ≡t ¸„ Ú≈≤ˆ ≡≈æ≡̧√≤½≡
©„ › ¸≈› Ł≤≡̧„ ≡÷úø≡≈› ≡+ zp≡ú› Æ≡≤› øúø≤‹ ≤› ¸≡
©„ ‹ ÓúÚ≤Æ≡̧„ ≡„ ¸√≤Ú≡æ„ Ú‹ ú¸ˆ ⌠

[ ú≈› ¸ú≈› ≡ú≡Æ≈Þ≤Ú̂ ≈Ś≤Æ≡[ ≤¸ú≡̂ ¸Úú¸≤ø½≡̧√ú¸≡
®ú÷ú› ©≤ˆ ≡√≈ø√╔Þ„ ÷Ł‹ ≤≡Ó÷ú©≤‹ ≤› ¸ˆ ≡þ ≈̧√≡
Ú≤¸úÚø≤¸≈› ø≡æ„ Ú≡≈‹ ÓÚ„ Þ≤Æ≡©„ › Þ≤Ú̂ ≈„ › ≡Ó„ ¸≤› ¸≈ú÷⌠

4³ Ó÷„ Ú≤≡„ ÓÓ„ Ú̧Ł› ≈̧≈≤ˆ ≡̧„ ≡Ú≤Ó÷≈©ú¸≤≡≈E≤úÚ̧púÆ≈„ ╣̂≡
≤æŚ©≈≤› ¸≡Æ≤÷≈Þ≤Ú½≡ú› Æ≡̧úÚø≤¸≤Æ≡Ú≤ú©√≡≈› ≡„ ¸√≤Ú≡
√≈ø√╔Þú÷Ł≤≡úŁÆ≈„ ≡„ Ú≡©Ú„ ˆ ˆ ╔©√ú› › ≤÷≡
Ó÷ú©≤‹ ≤› ¸ˆ ⌠

S≤≤Ó≡Æ≈̂ Ó÷ú½≡̧ú©̧ ≈©̂ ≡æ„ ©Łˆ ≤Æ≡„ › ≡©„ › ˆ ≈Æ≤Úú¸≈„ › ≡
„ ®“≤©̧ ≈Þ≤ˆ ≡þ √≈÷≤≡„ Ó¸≈‹ ≈İ ≈› ø≡æ„ Ú≡Ó÷ú©≤‹ ≤› ¸ˆ ≡þ ≈̧√≡
¸√≤≡̂ ¸Ú„ › ø≤ˆ ¸≡≤› øúø≤‹ ≤› ¸≡Ú≤¸ŁÚ› ˆ ⌠



resident retention pilot
• � ŁÆ≈≤› ©≤≡̧úÚø≤¸≤Æ─≡≈› ╔̂ ¸ú¸≤≡½„ Ł› ø≡úÆŁ÷̧ˆ ≡≈› ≡

¸√≤≈Ú≡Ś› ú÷½≤úÚ≡„ æ©„ ÷÷≤ø≤≡ú› Æ≡Ú≤©≤› ¸≡øÚúÆ̂ ≡
╘úø≤ˆ ≡ůť ╔ůŹ╙

• UúŁ› ©√≤Æ─
• mú≈Æ≡úÆ̂ ≡╘̂ „ ©≈ú÷≡Æ≈̂ Ó÷ú½═Þ≈Æ≤„ ≡ú› Æ≡b b E≡®≈÷÷®„ úÚÆ̂ ╙
• \ ≤þ ≡úÚ̧≈©÷≤≡÷ú› Æ≈› ø≡Óúø≤≡╘Ůť ⌡ť ť ť ≡p≤úˆ „ › ˆ ≡̧„ ≡*Ł≈÷Æë„ ŁÚ≡

@Ł¸ŁÚ≤≡≈› ≡[ ≈› › ≤ˆ „ ¸ú╙

• p≤ˆ Ł÷̧ ˆ ─
• ã ≤®≡̧ÚúæŚ©─ŮŻ⌡ůűť ≡̂ ≤ˆ ˆ ≈„ › ˆ ≡þ ≈̧√≡úÞ≤Úúø≤≡̂ ≤ˆ ˆ ≈„ › ≡ÆŁÚú¸≈„ › ≡

ú¸≡ů≡‹ ≈› ⌠≡ůŮ≡̂ ≤©⌠
• t ¸Ú≤› ø¸√ˆ ─≡[ ≤¸ú≡ú› Æ≡z ≈‘ z„ ‘ ≡ø≤› ≤Úú¸≤Æ≡̧√≤≡√≈ø√≤ˆ ¸≡̂ ≤ˆ ˆ ≈„ › ≡

Þ„ ÷Ł‹ ≤ˆ
• z≈‘ z„ ‘ ≡ú©√≈≤Þ≤Æ≡÷„ þ ≡©„ ˆ ¸≡Ó≤Ú≡̂ ≤ˆ ˆ ≈„ › ú› Æ≡÷„ › ø≤ˆ ¸≡

úÞ≤Úúø≤≡̧≈‹ ≤≡Ó≤Ú≡̂ ≤ˆ ˆ ≈„ › ≡╘ű‹ ≡ůť ˆ ╙
• p≤╔≤Þú÷Łú¸≤─≡p≤ÆÆ≈̧ ≡ú› Æ≡t › úÓ©√ú¸⌡≡þ √≈©√≡ø≤› ≤Úú¸≤Æ≡

ˆ „ ‹ ≤≡ø„ „ Æ≡Ú≤ˆ Ł÷̧ˆ ≡╘̂ ≤ˆ ˆ ≈„ › ˆ ≡Þ„ ÷Ł‹ ≤≡ú› Æ≡©„ ˆ ¸≡Ó≤Ú≡̂ ≤ˆ ˆ ≈„ › ≡
Ú≤ˆ Ó≤©̧ ≈Þ≤÷½╙⌡≡®Ł¸≡Æ≈Æ≡› „ ¸≡‹ ≤≤¸≡ú÷÷≡SmĜ

https://www.exploreminnesota.com/build-your-life-in-minnesota
https://www.exploreminnesota.com/build-your-life-in-minnesota


business attraction
• New exploreminnesota.com/business 

webpages
• Launched re-skin with new business-only navigation in 

July 2025 

• Four long-form videos featuring MN 
businesses and one business-focused event 
sizzle reel

• Photography and b-roll assets
• Updated collateral
• Social + paid media campaign

• Four unique sponsored articles and one sponsored 
microsite (Business Facilities)

• Partnerships with national and industry-specific 
publications (see sample logos to the left)

• Public relations

https://www.exploreminnesota.com/business
https://www.exploreminnesota.com/business/resources
https://www.exploreminnesota.com/sites/default/files/2024-12/24EMB-modal-flyer_8.5x11-v5-11082024.pdf
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U≈› ‘ ≤ÆG›
0 ≈̂ Ó÷ú½

t ‹ úÚ̧®Ú≈≤æ┴
\ ú¸≈Þ„

z√≤≡zÚúÆ≤≡0 ≤ˆ ‘

+ zä
mÚ„ øÚú‹ ‹ ú¸≈©≡ä ≈Æ≤„

U≈› ‘ ≤ÆG›
ã ú÷÷≡t ¸Ú≤≤¸≡R„ ŁÚ› ú÷

@„ Ú®≤ˆ
*Łˆ ≈› ≤ˆ ˆ ≡@ú©≈÷≈̧≈≤ˆ

\ mp

U≈› ‘ ≤ÆG›
0 ≈̂ Ó÷ú½
t 4[ ┴┴

� þ úÚ≤› ≤ˆ ˆ + „ › ˆ ≈Æ≤Úú¸≈„ › G› ¸≤› ¸
G› ©Ú≤úˆ ≤≡úþ úÚ≤› ≤ˆ ˆ ≡„ æ≡[ \ ≡úˆ ≡̧√≤≡ÓÚ≤æ≤ÚÚ≤Æ≡

Æ≤ˆ ¸≈› ú¸≈„ › ≡æ„ Ú≡®Łˆ ≈› ≤ˆ ˆ ≤ˆ ⌠
0 Ú≈Þ≤≡„ ŁÚ≡̧úÚø≤¸≡úŁÆ≈≤› ©≤≡̧„ ≡̧√≤≡4³ Ó÷„ Ú≤≡

[ ≈› › ≤ˆ „ ¸ú≡þ ≤®̂ ≈̧≤⌠≡
p≤¸úÚø≤¸≡̧„ ≡̧√„ ˆ ≤≡þ √„ ≡√úÞ≤≡ú÷Ú≤úÆ½≡Þ≈̂ ≈̧≤Æ≡

¸√≤≡4³ Ó÷„ Ú≤≡[ ≈› › ≤ˆ „ ¸ú≡̂ ≈̧≤≡̧„ ≡≤› ©„ ŁÚúø≤≡
¸√≤‹ ≡̧„ ≡̧ú‘ ≤≡ú©̧ ≈„ › ⌠

*Smartbrief Newsletters ran January – March; **SEM/Paid Search ran September – early December
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Business Attraction Website Metrics /Business: 9/1/24 - 6/30/25

S4ë ≡z � S4 � ã � ë

*Łˆ ≈› ≤ˆ ˆ ≡� ¸¸Úú©̧ ≈„ › ≡þ ≤®̂ ≈̧≤≡̧ÚúæŚ©≡Ú≤©„ ÚÆ≤Æ≡ź Ż⌡ŹŰΓ≡̂ ≤ˆ ˆ ≈„ › ˆ ≡ú› Æ≡ż ů⌡ż ΓŻ≡Óúø≤Þ≈≤þ ˆ ⌡≡
þ ≈̧√≡Óú≈Æ≡‹ ≤Æ≈ú≡©„ › ¸Ú≈®Ł¸≈› ø≡„ Þ≤Ú≡Γť ġ ≡„ æ≡̂ ≤ˆ ˆ ≈„ › ˆ ≡ú› Æ≡ż Żġ ≡„ æ≡Óúø≤Þ≈≤þ ˆ ⌠

4› øúø≤‹ ≤› ¸≡æÚ„ ‹ ≡Óú≈Æ≡̧ÚúæŚ©≡þ úˆ ≡̂ ÷≈ø√¸÷½≡÷„ þ ≤Ú⌡≡þ ≈̧√≡úÞ≤Úúø≤≡ÆŁÚú¸≈„ › ≡Æ„ þ › ≡Ůť ġ ⌡≡
®„ Ł› ©≤≡Úú¸≤≡ŁÓ≡űġ ⌡≡ú› Æ≡Óúø≤ˆ ≡Ó≤Ú≡̂ ≤ˆ ˆ ≈„ › ≡Æ„ þ › ≡űġ ≡©„ ‹ ÓúÚ≤Æ≡̧„ ≡̧„ ¸ú÷≡̧ÚúæŚ©⌠

@Ł¸ŁÚ≤≡©ú‹ Óú≈ø› ˆ ≡©„ Ł÷Æ≡©„ › ¸≈› Ł≤≡Łˆ ≈› ø≡Óú≈Æ≡‹ ≤Æ≈ú≡̧„ ≡ÆÚ≈Þ≤≡̧√≤≡‹ ú“„ Ú≈̧ ½≡„ æ≡
¸ÚúæŚ©≡þ √≈÷≤≡„ Ó¸≈‹ ≈İ ≈› ø≡©Ú≤ú¸≈Þ≤≡ú› Æ≡÷ú› Æ≈› ø≡≤³ Ó≤Ú≈≤› ©≤ˆ ≡̧„ ≡≈‹ ÓÚ„ Þ≤≡
≤› øúø≤‹ ≤› ¸⌠

z ÚúæŚ© t ≤ˆ ˆ ≈„ › ˆ múø≤Þ≈≤þ ˆ � Þø⌠≡0 ŁÚú¸≈„ › * „ Ł› ©≤≡p ú¸≤ múø≤ˆ ═t ≤ˆ ˆ ≈„ › ˆ

z „ ¸ú÷≡╘4[ \ ⌠©„ ‹ ═* Łˆ ≈› ≤ˆ ˆ ╙ ź Ż⌡ŹŰΓ ż ů⌡ż ΓŻ Ů‹ ≡űůˆ ź ź ⌠ůΓġ Ů⌠ůŰ

mú≈Æ≡[ ≤Æ≈ú≡╘4[ \ ⌠©„ ‹ ═* Łˆ ≈› ≤ˆ ˆ ╙ ź ť ⌡Γť Ż Żů⌡ť ű ź Ů‹ ≡ůż t ź Γ⌠ůŻġ Ů⌠Ůż

ġ ≡@Ú„ ‹ ≡mú≈Æ ġ ≡@Ú„ ‹ ≡mú≈Æ 0 ≈ææ≤Ú≤› ©≤ 0 ≈ææ≤Ú≤› ©≤ 0 ≈ææ≤Ú≤› ©≤

Γť ⌠ůŰġ ż Ż⌠ť Űġ ╔Γ⌠ż Źġ ű⌠Űź ġ ╔ű⌠ť ź ġ

z„ ¸ú÷≡t ≤ˆ ˆ ≈„ › ˆ b Úøú› ≈©≡t ≤ˆ ˆ ≈„ › ˆ
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m� p z \ 4p G[ mp 4t t Gb \ t t 4t t Gb \ t z ≈‹ ≤≡m≤Ú≡t ≤ˆ √ * „ Ł› ©≤≡p ú¸≤ S≤½≡4Þ≤› ¸ˆ
+ z ä ═mÚ„ ø≡ä ≈Æ≡╔≡+ „ ≤ø≈ ż ⌡ť Źů⌡ŻŮű ź ⌡Ůź ű Űź ˆ ż Γ⌠Γġ Ů⌡ůűŰ

U≈› ‘ ≤ÆG› Ű⌡ŰΓŹ⌡ż ΓŹ Ů⌡ŻŮż ů‹ ≡Űť ˆ ź Ů⌠ΓΓġ ůť Ů

0 ≈̂ Ó÷ú½≡╔≡+ „ ≤ø≈ Γ⌡ź ż Ź⌡Űź Ű Ůż ⌡Źź Γ Ů‹ ≡ť Źˆ ż ů⌠ť űġ Ů⌡ůŹŻ

ã ú÷÷≡t ¸Ú≤≤¸≡R„ ŁÚ› ú÷ Ź⌡űŹŻ⌡ż ŮŮ Ű⌡ŹŹŰ ű‹ ≡ŹŻˆ ŻŹ⌠űŹġ Γů

@„ Ú®≤ˆ ź ⌡űŹŻ⌡ŰŰż ż ⌡Żź ź Ů‹ ≡űť ˆ ź Ż⌠ź ż ġ Ů⌡ŮůŮ

*Łˆ ≈› ≤ˆ ˆ ≡@ú©≈÷≈̧≈≤ˆ ŮŮŻ⌡űť ů┴ Ű⌡ź ť ź ůŹˆ ź ű⌠űűġ Ůź Ż

t ‹ úÚ̧®Ú≈≤æ ů⌡ť ť ż ⌡Źź Ű ż ⌡űůű Ů‹ ≡ť Ű̂ űŻ⌠űŮġ ŮŮű

t ≈̧≤≡t ≤÷≤©̧ ≈„ › Źů⌡ť Ůů Żű ŰŮ̂ űź ⌠ť Źġ ż

\ ú¸≈Þ„ ≡ ůΓ⌡ůŮŻ⌡Ůűť Ů⌡Źűů Ů‹ ≡űť ˆ ź Ź⌠ż űġ ź ź

\ mp┴┴ ů⌡Űż Ż⌡ůŹŻ ╔ ╔ ╔ ╔

A„ „ ø÷≤≡t 4[ Ż⌡ż ť Ź ŮŹ ż ˆ ŻŰ⌠ŰŰġ ŻŮ

*Represents Opens for Email Newsletter, not Impressions
**NPR unavailable in GA4 Data
Key Events include: Purchase, File Download, Publication Request, Newsletter Registration, Social Share, Business Listing View, Contact Form Submit, and more.

S4ë ≡z � S4 � ã � ë

+ zä ═mÚ„ ø≡ä ≈Æ≤„ ≡▓≡0 ≈̂ Ó÷ú½≡╕≡Æ≤÷≈Þ≤Ú≤Æ≡̧√≤≡√≈ø√≤ˆ ¸≡̂ ≤ˆ ˆ ≈„ › ≡Þ„ ÷Ł‹ ≤ˆ ⌡≡®„ ¸√≡ú¸≡÷„ þ ≡©„ ˆ ¸≡Ó≤Ú≡̂ ≤ˆ ˆ ≈„ › ⌡≡̧√„ Łø√≡úÞ≤Úúø≤≡̧≈‹ ≤≡Ó≤Ú≡̂ ≤ˆ ˆ ≈„ › ≡þ úˆ ≡̂ √„ Ú̧≡ú› Æ≡®„ Ł› ©≤≡
Úú¸≤ˆ ≡þ ≤Ú≤≡√≈ø√⌠

U≈› ‘ ≤ÆG› ≡ú› Æ≡ã ú÷÷≡t ¸Ú≤≤¸≡R„ ŁÚ› ú÷≡ÓÚ„ ÆŁ©≤Æ≡÷„ › ø≤Ú≡̂ ≤ˆ ˆ ≈„ › ≡̧≈‹ ≤ˆ ≡ú¸≡„ Þ≤Ú≡̧þ „ ≡‹ ≈› Ł¸≤ˆ ≡ú› Æ≡› ≤úÚ÷½≡ŚÞ≤≡‹ ≈› Ł¸≤ˆ ≡Ú≤ˆ Ó≤©̧ ≈Þ≤÷½⌡≡®Ł¸≡þ ≈̧√≡√≈ø√≤Ú≡©„ ˆ ¸ˆ ≡Ó≤Ú≡̂ ≤ˆ ˆ ≈„ › ≡
ú› Æ≡÷≈‹ ≈̧≤Æ≡̂ ≤ˆ ˆ ≈„ › ≡Þ„ ÷Ł‹ ≤⌠≡\ ú¸≈Þ„ ≡ú› Æ≡@„ Ú®≤ˆ ≡ÆÚ„ Þ≤≡› „ ¸ú®÷≤≡≈‹ ÓÚ≤ˆ ˆ ≈„ › ˆ ≡®Ł¸≡√úÆ≡√≈ø√≡©„ ˆ ¸≡Ó≤Ú≡≤Þ≤› ¸⌠

@Ł¸ŁÚ≤≡©ú‹ Óú≈ø› ˆ ≡©„ Ł÷Æ≡®ú÷ú› ©≤≡̂ ©ú÷≤≡ú› Æ≡≤æŚ©≈≤› ©½≡®½≡‹ ú≈› ¸ú≈› ≈› ø≡©„ ˆ ¸╔≤ææ≤©̧ ≈Þ≤≡ÓúÚ̧ › ≤Ú̂ ≡÷≈‘ ≤≡0 ≈̂ Ó÷ú½≡þ √≈÷≤≡≤Þú÷Łú¸≈› ø≡√≈ø√╔©„ ˆ ¸≡©√ú› › ≤÷̂ ≡æ„ Ú≡
≈‹ ÓÚ„ Þ≤‹ ≤› ¸ˆ ≡≈› ≡©„ › Þ≤Ú̂ ≈„ › ≡≤æŚ©≈≤› ©½⌠



Awareness



smartbrief newsletters

*We will share full results in the appendix after the meeting.

Consideration

Survey reactions: Positive 
commentary/ sentiment, 
stating the campaign was 
"enticing," left a "positive 
feeling about doing business 
in that state," or affirmed 
their already "favorable view 
of Minnesota."
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mÚ„ øÚú‹ ‹ ú¸≈© mŁ®÷≈̂ √≤Ú≡0 ≈Ú≤©̧ \ ú¸≈Þ≤≡▓≡t ≤úÚ©√ t „ ©≈ú÷

@„ ©Łˆ ≡„ › ≡√≈ø√≡Þ„ ÷Ł‹ ≤⌡≡©„ ˆ ¸≡
≤æŚ©≈≤› ¸≡ÓÚ„ øÚú‹ ‹ ú¸≈©≡
≈› Þ≤› ¸„ Ú½≡®½≡ÓÚ≈„ Ú≈̧≈İ≈› ø≡
ÓÚ„ øÚú‹ ‹ ú¸≈©≡Æ≈̂ Ó÷ú½≡ú› Æ≡
Þ≈Æ≤„ ≡þ √≈÷≤≡≈› ¸Ú„ ÆŁ©≈› ø≡
©Ú≤ú¸≈Þ≤≡ú› Æ≡~ê ≡
„ Ó¸≈‹ ≈İú¸≈„ › ˆ ≡̧„ ≡≈‹ ÓÚ„ Þ≤≡
Ó„ ˆ ¸≡©÷≈©‘ ≡≤› øúø≤‹ ≤› ¸⌠

~ˆ ≤≡ÓÚ≤‹ ≈Ł‹ ≡ÓŁ®÷≈̂ √≤Ú̂ ≡
ˆ ¸Úú¸≤ø≈©ú÷÷½≡æ„ Ú≡®Úú› Æ≡
Ó„ ˆ ≈̧ ≈„ › ≈› ø≡ú› Æ≡√≈ø√≡ÒŁú÷≈̧½≡
≤› øúø≤‹ ≤› ¸≡Úú¸√≤Ú≡̧√ú› ≡
Þ„ ÷Ł‹ ≤≡ÆÚ≈Þ≈› ø≡ø„ ú÷̂ ⌠

p≤úˆ ˆ ≤ˆ ˆ ≡÷„ þ ╔Ó≤Úæ„ Ú‹ ≈› ø≡
©√ú› › ≤÷̂ ≡÷≈‘ ≤≡\ ú¸≈Þ„ ≡ú› Æ≡
A„ „ ø÷≤≡t 4[ ⌡≡≤≈̧√≤Ú≡̧√Ú„ Łø√≡
„ Ó¸≈‹ ≈İú¸≈„ › ≡̧≤ˆ ¸≈› ø≡„ Ú≡
Ú≤ú÷÷„ ©ú¸≈› ø≡®ŁÆø≤¸≡̧„ ≡
√≈ø√≤Ú╔Ó≤Úæ„ Ú‹ ≈› ø≡ÓúÚ̧› ≤Ú̂ ⌠

p≤Ś› ≤≡̂ „ ©≈ú÷≡‹ ≤Æ≈ú≡
≈› Þ≤ˆ ¸‹ ≤› ¸≡®½≡› úÚÚ„ þ ≈› ø≡
¸úÚø≤¸≈› ø≡„ › ≡U≈› ‘ ≤ÆG› ≡̧„ ≡
Ú≤ÆŁ©≤≡©„ ˆ ¸≡Ó≤Ú≡ú©̧ ≈„ › ≡þ √≈÷≤≡
‹ ú≈› ¸ú≈› ≈› ø≡≤› øúø≤‹ ≤› ¸≡
ÒŁú÷≈̧½⌠



EMN & DEED Alignment 
and Recommendations for 
FY2026 Business Attraction 
Work 



priorities discussed
• ã ≤®≡©„ › ¸≤› ¸≡╘≈› ≡ÓÚ„ øÚ≤ˆ ˆ ╙─

• � ŁÆ≈̧≈› ø≡‹ › ⌠ø„Þ═Æ≤≤Æ═Æ„ ®Łˆ ≈› ≤ˆ ˆ
• p≤÷úŁ› ©√≈› ø≡› ≤þ ≡©„ › ¸≤› ¸≡®½≡≤› Æ≡„ æ≡̧√≤≡½≤úÚ
• t Ł› ˆ ≤¸¸≈› ø≡UúŁ› ©√[ \ ⌠©„ ‹ ≡╘æ„ ÷Æ≈› ø≡≈› ¸„ ≡

═Æ„ ®Łˆ ≈› ≤ˆ ˆ ╙
• � ÷≈ø› ≈› ø≡0 440 ≡ú› Æ≡4[ \ ≡þ ≤®≡úˆ ˆ ≤¸ˆ

• [ ≤ˆ ˆ úø≈› ø≡ú÷≈ø› ‹ ≤› ¸≡╘≈› ≡ÓÚ„ øÚ≤ˆ ˆ ╙─
• 0 440 ≡÷úŁ› ©√≤Æ≡*Łˆ ≈› ≤ˆ ˆ ≡0 ≤Þ⌠≡› ≤þ ˆ ÷≤¸¸≤Ú≡╘ú÷≈ø› ≈› ø≡

÷„ „ ‘ ≡ú› Æ≡æ≤≤÷≡þ ≈̧√≡©ú‹ Óú≈ø› ╙
• 4[ \ ≡©Ú≤ú¸≈› ø≡zÚúÆ≤≡t √„ þ ≡z„ „ ÷‘ ≈̧≡æ„ Ú≡„ Ł¸╔„ æ╔̂ ¸ú¸≤≡

≤Þ≤› ¸≡‹ úÚ‘ ≤¸≈› ø≡╘ú÷≈ø› ≈› ø≡®Úú› Æ≡̂ ¸ú› ÆúÚÆ̂ ≡ú› Æ≡
‹ ≤ˆ ˆ úø≈› ø╙

• mŁ®÷≈©≡Ú≤÷ú¸≈„ › ˆ ≡╘o Ů≡ůť ůź ╙─≡
• 0 440 ≡©„ › ˆ Ł÷̧≈› ø≡„ › ≡4[ \ ≡mp≡úø≤› ©½≡ÓÚ≈„ Ú≈̧≈≤ˆ

• � ÆÞ≤Ú̧ ≈̂ ≈› ø≡╘o ů≡ůť ůź ╙─≡̂ ‹ ú÷÷≡Ó„ ˆ ˆ ≈®÷≤≡®ŁÆø≤¸



Workshop: FY2026 Paid 
Marketing Spend for 
Workforce Attraction 



ideas
• Mini recruitment awareness campaign – drive 

awareness for EMN resources in-state with 
recruiters/talent acquisition pros

• Other ideas? Orgs to partner with? Events to 
attend?



council seats open

• [ ≈› › ≤ˆ „ ¸ú≡zÚ≈®ú÷≡U≤úÆ≤Ú̂ √≈Ó≡p≤ÓÚ≤ˆ ≤› ¸ú¸≈Þ≤
• [ ≈› › ≤ˆ „ ¸ú╩̂≡4¸√› ≈©≡+ √ú‹ ®≤Ú̂ ≡„ æ≡+ „ ‹ ‹ ≤Ú©≤≡

U≤úÆ≤Ú̂ √≈Ó≡p≤ÓÚ≤ˆ ≤› ¸ú¸≈Þ≤



2026 council meeting schedule

• Rú› ŁúÚ½≡ż ⌡≡ůť ůź ≡╕≡Ůť ú‹

• � ÓÚ≈÷≡ů⌡≡ůť ůź ≡╕≡Ůť ú‹

• RŁ÷½≡Ůź ⌡≡ůť ůź ≡╕≡Ůť ú‹

• b ©̧ „ ®≤Ú≡ż ⌡≡ůť ůź ≡╕≡Ůť ú‹



thank you!
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