
 

 
 

Fun Event Ideas 
 

Listed below are event ideas that have been used. All proceeds from events are typically donated to the 
overall campaign, payable to: Combined Charities Campaign. Please note that all proceeds from events are 
divided equally among all participating federations. 
 
ON-SITE VOLUNTEERING  
Ask the charitable federations to arrange for one of the member charities to set up a volunteer work effort. 
Employees or work groups can participate during a break or over the lunch hour. 
 
CONTESTS 
Consider giving winners recognition by publishing their names(s) in your employee newsletter. 

Baby Photo 
Ask employees to bring in their baby pictures. Post them where employees may easily see them. Provide 
guessing sheets so they may jot down who they think each picture is.  

Pie Baking 
Have employees bring homemade pies to be judged. Judging could happen either by a panel or by all who 
donate a nominal fee to taste test and to cast ‘votes’. 

Chili Cook-Off 
Have employees cook their favorite chili recipe. Judging could happen either by a panel or by all who donate a 
nominal fee to eat and cast their vote. 

Tricycle Race 
Employees bring in tricycles, big wheels, etc. to compete in a race mapped out with orange cones. Charge an 
entry fee. This can be done in teams or as an individual effort. Galley observers place $1 donation bets on their 
favorite participants. 

Spelling Bee 
Hold a spelling bee. Charge an entry fee. Galley observers place donation bets on their favorite participants. 

Trivial Pursuit®/Pictionary®/Taboo ®/Yahtzee® 
Have as many employees as possible bring in their board games and play tournament style. Charge an entry 
fee of $1 or $2. 

Paper Airplane Race 
Employees make their own paper airplanes. Change an entry fee of $1 or $2. Have all the participants get 
together and fly their plane one at a time. Give an incentive prize to the farthest/fastest/last. 

Scavenger Hunts 
There are a number of ways to build on this idea. Invite representatives from the charitable federations. For 
example, have employees pick up one scavenger item from each charity table. They could collect paper clips, 
rubber bands, pencils, information about services, etc. 



Coin Toss 
Find a large ice cream bucket. Employees form teams, maybe by units or departments. The participants 
donate the coins. Each coin tossed into the bucket is worth the amount on the coin. However, 25 cents is a 
negative count. Before each coin is tossed the amount is announced. For example: if someone from Team #1 
tosses in 10 cents, then 5 cents, that's a total of 15 cents. Then a member of Team #2 tosses in 25 cents. Now 
Team #1 has negative 10 cents. You'll need a scorekeeper. Galley observers place donation bets on their 
favorite team. 

Miniature Golf 
Borrow a putting game. Charge an entry fee of $1 or $2. 

Medallion Hunt 
Have coworkers pitch in to help create some type of medallion(s) that can be hidden within a designated area. 
You could offer clues to find the medallion at a promotional event fair with representatives from the various 
charities. 

Coin Wars 
Each division, floor, or unit in the agency competes and has its own coin jar. Divisions are awarded points 
based on the value of the change. Pennies are positive points; silver and dollars are negative points. The 
division with the greatest positive number wins the competition.  Individuals from one division put silver or 
dollars in the other division’s collection, especially on the last day. 
 

Cribbage Tournament 
Have employees bring in their cribbage boards and play tournament style. Charge an entry fee of $1 or $2. 

Other Ideas: 
Guess the number of jellybeans (or other small items) in a jar, or guess the weight of a large vegetable 
(pumpkin, watermelon, etc.), ring/penny toss, turtle race, funniest home photo, Wheel of Fortune, Brain 
Teasers, drop a coin in a large jug of water with a shot glass in the bottom. 

FOOD 

Brown Bag Lunch 
Invite the charitable federations to give a 2-3 minute presentation about their organization over a lunch hour. 
This has been successful for many agencies, especially if you offer beverages and desserts! The charities have a 
chance to highlight their special programs, and the employees have a chance to ask questions. This is most 
effective before the end of the campaign when employees are making their decisions. 

Department Rally/Ice Cream Social/Breakfast Buffet/Bagel Brunch/Popcorn/Pie Social 
Host an ice cream social where employees can build a sundae or make a root beer float. A breakfast buffet 
would draw many employees, and provide a nice kick-off or wrap-up for the week. A bagel brunch with a 
variety of rolls and toppings could be used instead of breakfast. You can use such events to pass out campaign 
materials and introduce yourself as the coordinator. You could hand out a token/gift/prize to identify those 
who attend, such as a colored ribbon pinned to lapels. The colored ribbons will also act as a reminder to 
people for the duration of the campaign. 

Dessert Pot Luck 
Encourage employees to bring in a variety of delectable goodies, fruit included, for this popular event. Those 
who attend get to pick out a favorite dessert with a donation. 
 
Farmers Market 



Have volunteers bring in items from the garden - flowers, vegetables, starter plants, etc. This works well 
because many fresh vegetables are available in early October. Either sell the items or have a free will donation 
for whatever is "picked." 

Patio Picnic/Barbecue 
An idea for smaller agencies is to have a pot luck picnic or barbecue. Employees donate food and the picnic is 
open to all employees. 

Pot Luck Pizza Party 
Ask employees to bring and share ingredients for pizzas at lunch. Of course, this demands the use of an oven 
or two. Participants donate $1 or $2 for a slice of pizza. 

Bakeless Bake Sale/Waterless Car Wash 
Suggest that employees donate the amount of money they would have spent on baking ingredients or a car 
wash. This idea often appeals to our busy lifestyle. It encourages participation from those who wouldn’t 
usually take part in such events. Employees end up with a good use of their time and a good feeling. 

Luau 
Serve ham, pineapple upside down cake and other luau fare. Give prizes to employees wearing the most 
outrageous luau attire. 

A Taste of (your organization) 
This may work better for smaller agencies. Here’s a chance to share great food to benefit the charities. Food 
dishes are brought by employees, and set out one day at lunch. Participants donate $1 or $2. Ask the 
participants to have copies of their recipes by the dish. Variation: Have a "taste" contest with another 
organization, or with different divisions/work groups. 

Tailgate Party 
Create a sports theme for your campaign to coincide with the time of the year the event is held. 
Encourage folks to park trucks in a certain area and to bring their grills and charcoal. Serve hotdogs, brats, 
chips and soft drinks, or any variation thereof. Play a game of tag football or other team sport. 

Employee Cookbook: 
Collect and publish employees’ favorite recipes. Sell the cookbooks for a modest price. 

Root Beer Floats: 
Root Beer Floats sold for a $1 donation. 

Candy/Cookie Grams: 
For $1 send a treat bag of candy or a cookie to a co-worker. 

Bake Sale/Soup Sale 
Employees bring in homemade baked goods and soup that are sold to other employees during the lunch hour. 

MISCELLANEOUS 

Campaign Fair 
Invite charity representatives to be at tables or booths in an open area. Have an incentive for employees to 
talk to charity representatives. Refreshments always bring people, and perhaps have a drawing for a door 
prize. The agency head, administrator and/or campaign coordinator could give a short talk. 

Staff Meeting Presentations 
For smaller agencies, or those with separate divisions, a short presentation can be effective at staff meetings. 
With a smaller group of employees, you have the opportunity to explain the campaign, make sure everyone 
gets materials and understands what to do. It also gives people the chance to ask questions. 



Charities Quiz 
Based on the information about the charities contained in the campaign materials, have employees complete 
a quiz and submit it for an incentive or token. This would promote more understanding of the kind of services 
the charities provide. You may even tie the quiz to your organization fair, with folks finding answers to the quiz 
at the charity tables. 

Organization Carnival 
Some mid-sized to large agencies have hosted full-sized carnivals. You could arrange for ring toss, basketball 
toss, big wheel race, talent show, fishpond, etc. Employees could pay a small fee to attend and take in all the 
fun they can. Different competitive-type games could charge an entry fee. 

Top 10 Reasons 
Employees develop their own top 10 reasons of why they contribute to the campaign, or how a 
Charity Federation helped. Give an incentive prize to those who turn in a list and post the list. 

Crazy Attire 
Suggest employees come to the promotional event dressed in a theme. Example: Stupid Hat Day, Outrageous 
Sock Day, Sports Team Day, Clash Outfit Day, etc. Employees in attendance who adhere to the dress theme 
are eligible for an incentive prize. 

Silent Day 
Employees are to speak in whispers all day. Anyone raising his/her voice is charged 25 cents. 

Book/DVD/CD Sale 
Employees donate their old books, DVD’s and CD’s to sell. 

Karaoke Party 
This has the potential of being a big fundraiser and a great team builder. Participants donate $1 or $2 to enter 
and are given a list of songs and a pledge sheet in advance. Participants ask employees to support them by 
pledging an amount of money or any variation thereof. At the event, have a box of funny hats, boas and other 
costume items available for participants to use. Pass the hat at the party to receive even more donations. 

Building and Working together to make a better Minnesota 
Each employee at the event receives a puzzle piece. After a discussion, have the employees put the puzzle 
together. This could be one puzzle with big pieces, or several children's puzzle with teams putting it together. 
Use the incentive prizes for the team that puts their puzzle together first. 

Crazy Tie Day 
The committee rounds up ugly ties at garage sales and second-hand stores. 
Employees pay $1 to wear one of the ties that day. 

White Elephant Sale 
Employees bring in white elephant items and people offer what they feel it is worth.  Leftovers go to a thrift 
store. 

Halloween Costumes at Work  
On Halloween employees could wear a Halloween costume to work if they pay $5. 

Speech/Essay 
Challenge employees to write or give brief talks about how a charitable organization has had a positive impact 
on their lives. Perhaps essays could be posted on a bulletin board and talks presented at coffee or lunch 
events. 

AUCTIONS 



Auctions are a fun and popular event. Employees can participate in multiple ways. As you plan your event, 
remember the State agencies are not allowed to solicit businesses for auction items. All proceeds are donated 
to the overall campaign, payable to: Combined Charities Campaign.  

Service Auction 
Employees donate something they can do. Examples: a night of dog sitting, a night of clothes mending, a 
dinner out, etc. Describe the service, or have the donator describe it. Put the service with an Auction Form on 
table(s). Start the bidding at 1/3 the value. 

Basket Auction 
Employees donate a basket of goodies. This is best done if departments each work on one basket and donate 
all the contents. That way, more can participate without one person spending a lot. 
Use themes: Romantic Picnic, Gone Fishing, Stress Releases, Pasta Cooking, a Movie Evening, etc. Have the 
departments wrap the baskets in clear plastic and write a tag listing what is inside along with the price for 
each item. Start the bidding at 1/3 the value. Set the baskets on tables along with an Auction form. 

Silent Auction 
This works well as a fundraiser because of the little work involved. The coordinator asks for donated items to 
be bid upon. The items can be new, like new, or collectibles. Anything someone would give as a gift. Ask the 
donator for the full price of the item. Set up the items on large table(s) along with an Auction form. Set a date 
and a time limit and watch the fun begin. You might have to use a bell and ring it when the bidding is to stop 
and pencils are to be put down. 

Intranet Auction  
Check with your IT staff about possible options for hosting an intranet auction. For example, WeBid is free 
auction software and can be downloaded at the We Bid support website (http://www.webidsupport.com/). 
Collect donated items from co-workers to put up for bid. Ideas include-gift baskets put together by different 
units (ex. Cube food, pet basket, gardening), a prime parking space at your agency for a month, or a casual day 
certificate on day of choice. Take pictures of each item. Using the software, you load the items and minimum 
bid. Decide on length of the auction, typically Monday-Friday with close at a specific time. This can all be 
placed on your intranet site and accessed by all your staff including greater MN. 

VIRTUAL SCAVENGER HUNT 
A virtual scavenger hunt is a great way to reach most of your employees. You can combine the instructions 
below in an email that also has a line or two about the Combined Charities Drive. If you choose to do the hunt 
for each week in October, you could use this email as a reminder to pledge, attend an event or give an update 
on the Campaign. 

1. Anyone can play, but only one entry is allowed per week per person. 
2. On the first three Mondays in October, you will receive five questions to answer.  You have until noon 

on Friday of that week to submit your answers. Those should be emailed to  
(Put in an email address here-you could possibly ask your ITS group to set up a temporary email 
address called Combined Charities that your planning group has access to) 

3. The person with the most correct answers will win. In the event of a tie, there will be a drawing among 
the correct entrants to determine a winner. 

4. The following websites will be of help, but you will want to check some other as well: 
Check out the Combined Charities home page: http://mn.gov/mmb/combined-charities/ (put in your 
agency website) 

5. A winner will be announced each Friday afternoon. 

http://www.webidsupport.com/


6. You can only win once (sorry).  Combined Charities Coordinators, their families, next of kin or anyone 
they share secrets with are not eligible to win. 

7. Please be prudent on your use of time with this fun event.  Use break times for the hunt. 
8. The winner will receive a ‘special prize’! 

 
Week One example questions 

1. How many approved charitable federations are there? 
2. Name one member of the Minnesota State Employees’ Combined Charities Board of Directors.   
3. What is (your agency’s) complete address in (List one greater MN location)? 

 
Week Two example questions 

1. What is the (Agency Name) vision statement? 
2. When will the first deduction take place for your contribution? 
3. What is the total dollar amount of this year’s Combined Charities Campaign goal? 

 
Week Three example questions 

1. Please list the total amount pledged by all state employees in 20?. 
2. When looking at what your pledge can do the charitable federation “Open Your Heart to the Hungry 

and Homeless,” what can $3 buy? 
3. List the complete website address where you go to make a pledge. 

 


