JANUARY 2026 CHAMPION CHECK-IN NEWSLETTER
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WELCOME & OVERVIEW

Welcome, Champions!

Thank you for your contributions to
creating healthier workplaces! This
Champion Check-In newsletter is a
summary of what we covered in our
meeting for January.




WebMD Update — New Program Year 2026

WebMD Update — New Program Year 2026

* Senior Well-being Coordinator Hailey Peckat
kicked off the new program year with an
energizing refresher on the WebMD Well-
being Portal, giving Champions a quick tour
of key features and spotlighting the activities
available on the site to help everyone start
2026 strong.

“WebMD + Champions = Well-being Wins!”


https://webmdhealth.com/segip/
https://webmdhealth.com/segip/

WebMD Update — February Program Planning

WebMD February Program Planning

* Senior Well-being Coordinator Hailey Peckat
walked Champions through the upcoming
February program plan, giving everyone a
head start on resources and activities.

* February’s theme, Heart Strong February,
continues our Quarter 1 Focus: Fuel Your
Life—and we’ll still be powering through our
first Group Health Coaching series on
Weight Management to keep the
momentum going.

“Powered by Heart, Fueled for Life!” 5



WebMD Update — Engagement Tip

WebMD Update — Engagement Tip
| | | , February @ ===
* Senior Well-being Coordinator Hailey Peckat This month i allabout heart,both ol e

literally and figuratively. Celebrate
love, movement, and the joy of

introduced an exciting new addition for our showing upfor yoursel and athers. ——
Champions — a Monthly Engagement Tip!
Starting in February (with prep happening
one month ahead), each themed tip will give
Champions fresh, creative ways to spark
participation and inspire employees to stay
active and engaged in their health and
well-being all year long. el

National Love Your Pet Day

“Engage. Energize. Elevate well-being.”



Wednesday Work Life Webinars

Wednesday Work Life Webinars

“Take an hour for your health!”
 We shared an overview of the 2026

Wednesday Work Life Webinar schedule,
now live on our website! Champions were
encouraged to help spread the word so
employees can take a dedicated hour to focus
on their health and well-being.

* All sessions require registration, and
employees receive an email confirmation with
a calendar invite, handouts, and all session
details — making it easy to join and stay
engaged.

“Click. Register. Learn. Repeat.” 7


https://mn.gov/mmb/segip/life-and-well-being/help-with-everyday-life/webinars.jsp

Wednesday Work Life Webinars - January

Wednesday Work Life Webinars - January

* Take a Fresh Look at Your Benefits — Jan. 14

A fresh, energizing look at all the no-cost tools, resources, and
benefits that can boost your well-being and make everyday life a
little easier.

Wednesday WeII-Being Webinars
.

* Diagnosing the Conflict and Preparing to Listen — Jan. 21 AR Jan.14 - Toke  Fresh Look at Your Benefits

D At
Py ; ; ; Jan. 21 - Diagnosing the Conflict and
Turn conflict into opportunity with practical tools to uncover root = o L
causes, build psychological safety, and spark productive team -'7 (
. . . . Y Jan. 28 - LifeMatters Services Overview
conversations that transform tension into alignment.
mm Webinar Recordings Available

* LifeMatters Services Overview — Jan. 28

Get a quick, helpful tour of LifeMatters and discover how its no-cost
services, support tools, and everyday resources can become a
powerful part of your well-being toolkit.

“Big topics, fresh ideas, and everyday support—all in one place.” 8



Omada February Campaign

Omada February Campaign % omada —

February Resources to Share (one month in advance): Take the First Step
to a Healthier Heart

* We previewed the February Omada Campaign so Champions
can get a head start on promoting American Heart Month.
This micro-campaign gives Champions ready-to-use tools to e e
spark conversations about heart health and encourage
employees to stay active, supported, and informed.

* The campaign’s objectives include:

O Highlighting how regUIar phySical aCtiVity bOOSts heart health You may have access to Omada® to help reach your heart health goals. Get personalized health
support from anywhere, at no additional cost to you, if eligible.
o Sharing tips that inspire movement and create a positive, =9 ...
comfortable environrment e i e
&
o Reminding employees about the value of Omada and how to apply R

“American Heart Month: Let’s get hearts pumping!” 9


https://mn.gov/mmb/segip/life-and-well-being/diabetes/omada.jsp

LifeMatters EAP Resources

LifeMatters EAP Resources

January Featured Resources to Share with Your Teams

* We highlighted the January LifeMatters EAP resources (link in
meeting invite), giving Champions a quick snapshot of tools

employees can use to support their financial, physical, and + BASIC Essential Elements of
emotional well-being. January’s lineup included: Wellbeing
* Reducing Debt: A Key to Achieving Life Goals — PDF * Available in January on

January Webinar

. . . mylifematters.com
Protecting Your Vision as You Age — PDF

. * Sign up for an email alert
Senior Years — Poster

Smart Spending — Poster

January Webinar — PDF

Work Out Without the Markup (Discount Center) — PDF

* A great mix of financial wellness, healthy aging, and practical
savings tips to kick off the year strong.

“Start the year with smart habits and strong support.” 10



Targeted Highlight — Group Health Coaching

Targeted Highlight

e Senior Well-being Coordinator Hailey Peckat shared
exciting updates on our brand-new Group Health
Coaching program. The first cohort is officially Economic
underway, diving into the Weight Management
topic with Hailey leading the sessions and Physical ) Social
supporting participants every step of the way. '

* Hailey also walked Champions through the | Cognitive
refreshed Champion Toolkit, giving everyone a
one-stop resource packed with everything they N ( )
need to promote well-being, spark engagement,
and stay organized throughout the year.

“Champions + tools = unstoppable well-being.” 11


https://mn.gov/mmb/segip/life-and-well-being/health-coaching/copy-of-index.jsp
https://mn.gov/mmb/segip/life-and-well-being/health-coaching/copy-of-index.jsp

Interactive Element — The 2026 Riddle Round

The 2026 Riddle Round

* This was our “no reports, no updates—just
fun” moment of the meeting.

* We revealed riddles on the screen,
Champions dropped their best guesses in
the chat (right, wrong, and hilariously
off-track), and we celebrated every clever,
creative, and comedic answer.

* |t was a chance to warm up our minds,
spark curiosity, and connect through pure,
joyful brainpower.

“Riddles, giggles, and Champion magic.”



Agency/Location Reporting - Revenue

Minnesota Department of Revenue

During our Champion share-outs, Diana C.
highlighted that the Revenue wellness team is
cooking up something new—an upcoming
meal-planning event slated for the first quarter.
Details are still simmering, but the team is
gearing up to bring fresh, practical wellness
support to their employees.

“Something tasty is on the horizon!” 13



Wellbeing Tip

Wellbeing Tip W

Care at Work Really Matters

* When employees feel truly cared for, they’re
56% more engaged and 34% more likely to
stay with their organization.

* They're also 37% less likely to experience
persistent burnout—which means more
energy, focus and resilience day to day.

e Organizational care isn’t a “nice-to-have”; it’s
a daily experience that shapes how people
feel, work and show up.




Advocate Tip

Help People Feel the Care

As a well-being advocate, you can close the gap
between what leaders intend and what
employees actually feel by sharing clear, timely
information about policies, programs and
changes.

Invite honest feedback in your corner of the
organization—and make sure people see that
their input is being heard and passed along.

Use everyday moments (team emails, huddles,
chats) to highlight examples of care in action so
colleagues don’t feel left guessing.

Advocate Tip




Leadership Tip §

Make Care a Daily Practice

Regularly keep people in the loop—share updates,
decisions and “what this means for you” so
employees don’t have to fill in the blanks
themselves.

Listen with intent: ask for input, reflect back what
you heard, and turn at least one piece of feedback
into visible action so people see their voice
matters.

Build psychological safety and belonging by
responding constructively to questions and
mistakes; when employees feel safe, engagement,
performance and retention all rise.

Leadership Tip




Meeting Recording Link

January '26 State of

We”_being Champion Welcome Message 9:35

M t R d ] WebMD Updates 15:20
€eling Recording Wednesday Work Life Webinars 23:55

Health and Well-being Updates 29:15

Targeted Communication/Highlight 35:55
Interactive Element 45:50
Champion Spotlight & Reporting 57:15
Wrap-Up 1:00:44



https://mn365-my.sharepoint.com/:v:/r/personal/justin_roberson_state_mn_us/Documents/Attachments/Recordings/State%20of%20Well-being%20Champion%20(SWC)%20Monthly%20Meeting-20260113_195133UTC-Meeting%20Recording.mp4?csf=1&web=1&e=BX23NU&nav=eyJyZWZlcnJhbEluZm8iOnsicmVmZXJyYWxBcHAiOiJTdHJlYW1XZWJBcHAiLCJyZWZlcnJhbFZpZXciOiJTaGFyZURpYWxvZy1MaW5rIiwicmVmZXJyYWxBcHBQbGF0Zm9ybSI6IldlYiIsInJlZmVycmFsTW9kZSI6InZpZXcifX0%3D
https://mn365-my.sharepoint.com/:v:/r/personal/justin_roberson_state_mn_us/Documents/Attachments/Recordings/State%20of%20Well-being%20Champion%20(SWC)%20Monthly%20Meeting-20260113_195133UTC-Meeting%20Recording.mp4?csf=1&web=1&e=BX23NU&nav=eyJyZWZlcnJhbEluZm8iOnsicmVmZXJyYWxBcHAiOiJTdHJlYW1XZWJBcHAiLCJyZWZlcnJhbFZpZXciOiJTaGFyZURpYWxvZy1MaW5rIiwicmVmZXJyYWxBcHBQbGF0Zm9ybSI6IldlYiIsInJlZmVycmFsTW9kZSI6InZpZXcifX0%3D
https://mn365-my.sharepoint.com/:v:/r/personal/justin_roberson_state_mn_us/Documents/Attachments/Recordings/State%20of%20Well-being%20Champion%20(SWC)%20Monthly%20Meeting-20260113_195133UTC-Meeting%20Recording.mp4?csf=1&web=1&e=BX23NU&nav=eyJyZWZlcnJhbEluZm8iOnsicmVmZXJyYWxBcHAiOiJTdHJlYW1XZWJBcHAiLCJyZWZlcnJhbFZpZXciOiJTaGFyZURpYWxvZy1MaW5rIiwicmVmZXJyYWxBcHBQbGF0Zm9ybSI6IldlYiIsInJlZmVycmFsTW9kZSI6InZpZXcifX0%3D

Champion Concierge

Champion Concierge: Request Support or Share Ideas €
Find the link
As a standing reminder: our Champion Concierge is always Ll

Outlook
Open! k invite!

. Use the simple Microsoft Form anytime to:
e Submit questions, concerns, or ideas when they pop up

* Choose the follow-up style that works best for you—one-on-
one chat, team conversation, or a written response

* Get personalized support without the pressure of squeezing
into a live Teams meeting

This format keeps things flexible and respects your time—
especially for those who prefer writing over talking.

Don’t forget: You'll always find the link to the
Champion Concierge form in your monthly Champion
Meeting invite (check Outlook!).

1/16/2026 "Support is just a click away—no appointment needed!" 18



QUESTIONS?

I[®1. SEGIP Health and Wellbeing

https://mn.gov/mmb/segip/life-and-well-being/

& ° WEB

webmdhealth.com/segip

. EMAIL

work.well. mmb@state.mn.us

Q.
~ * SUPPORT

WebMD Customer Service: 866-696-7322
Available: Monday — Friday; 7:30 am — 7:00 pm CST

Contact WebMD



https://mn.gov/mmb/segip/life-and-well-being/
https://www.webmdhealth.com/segip/
mailto:work.well.mmb@state.mn.us
https://www.webmdhealth.com/ContactUs
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