m DEPARTMENT
OF CORRECTIONS

Minnesota Statute section 15.442, subdivision 1d, requires agencies to publish the following information
on their website for the preceding fiscal year:

1) The total advertising spending by the agency; and
2) The total percentage of advertising spending in local news organization, including a breakdown
of the total percentage of advertising spending in local newspapers, radio, and television.

For the Minnesota Department of Corrections, the required information is as follows:
1) Total Advertisement/Marketing Expenditures = $147,097.02*

2) Total Advertisement Expenditures for Local News Organizations = $10,007.21

The breakdown of Local News Organizations expenditures is as follows:

1. 21 Century Fox = $9,000

2. Graystone Group Advertisement = $1,007.21

*The Minnesota Department of Corrections (DOC) uses one account code for both Advertising and
Marketing. The bulk of DOC’s expenses in this category go toward print materials and design.
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