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Explanations regarding Guidelines For Using 
Terms Such as “Top Dentist” in Dental Advertising
The following guidelines are provided to Minnesota licensed dentists regarding the Minnesota Board of Dentistry Advertising Rules (Minnesota Rules 3100.6500 to 3100.7200).  Dentists with particular questions not answered by these guidelines are encouraged to call the Board or consult with an attorney of their choosing.
1. The methodology or basis for comparison must be verifiable and adequately disclosed to the public and other professionals.  This guideline is interpreted to mean that the methodology or basis for comparison describes the survey, ballot or polling process in compiling a result or list.  In this context, the survey, ballot or polling results may be verified or substantiated by the surveys or ballots themselves.  

2. The methodology must have included an inquiry into the dentist’s qualifications.  This guideline is interpreted to mean that all dentists included in a particular survey, ballot or poll will have a valid license from the State of Minnesota and be in good standing at the time of publication.  

3. The methodology must be open to all members who meet survey parameters.  This guideline is interpreted to mean that the survey, ballot or poll must be open to all dentists who meet the survey parameters.  

4. The rating or selection cannot have been issued for a fee.  This guideline is interpreted to mean that no dentist included in a survey, ballot or poll paid for his or her name to be listed.  This guideline does not apply to advertisements that a dentist may choose to purchase to communicate his or her listing.

5. The methodology must contain proper usage guidelines for dentists selected.  This guideline is interpreted to require that a dentist selected in a survey, ballot or poll be provided with these guidelines for advertising his or her inclusion on the list.  

6. The advertising must be true and state the year of inclusion in the listing.  This guideline is interpreted to require that the dentist must actually have been voted onto the survey, ballot or poll and that he or she include each specific year of inclusion in her or her advertising.  
7. The advertising must state the dentist’s inclusion or selection in a listing, not that the dentist is “super,” “top,” or the “best.”  This guideline is interpreted to require that the dentist only refer to his or her inclusion in a survey, ballot or poll as “super,” top” or “best” as opposed to referring to himself or herself as being “super,” top” or “best.”  For example, a dentist is allowed to use the phrase “Top Dentist” as an adjective ― e.g. as selected to the Top Dentist list ― and not a noun ― e.g. as advertising that he or she is a “Top Dentist.”  
8. The advertising should not claim that survey, ballot or poll constitutes a comprehensive ranking of the “top,” “best,” or a defined top percentage, i.e. “the top 15%,” of dentists within the criteria specified by the list itself.  This guideline is interpreted to prohibit a dentist from claiming that his or her inclusion in the survey, ballot or poll establishes that he or she is ranked in the “top,”, “best,” or a set percentage of the dentists, such as “top 5% of dentists,” eligible for inclusion on the list.  
9. The advertising must not impute an individual dentist’s selection to an entire clinic or office.  This guideline is interpreted to mean that an advertisement for an entire dental practice, including more than one dentist, must clearly denote the specific dentist or dentists from that practice who were named to the survey, ballot or poll, unless all the dentists pictured or listed in the advertising are included in the current advertised survey, ballot or poll.
10. The advertising is permitted to include the survey, ballot or poll trademark or logo, such as Top Dentist, as long as the advertisement conforms to these guidelines.  This guideline is interpreted to allow any dentist included in a survey, ballot or poll, such as Top Dentist, to include the list trademark or logo on his or her advertisement as long as these advertising guidelines ― such as including the applicable year, dentist named to the list, and that the list was put forth by a specific publisher ― are met.  
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