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What I’ll Cover

• Travel/Tourism
– For context

– Focus on elements relating to 
recreation

• Recreation• Recreation
– Participation rates

– Trends and forecastsTrends and forecasts

• New normal

I l ti t f t d• Issues relating to forested areas 
of Northeastern Minnesota



Minnesota’s Travel Industry*

• $11.3 billion in gross sales

• $732 million in state sales taxes

– 17% of state total

• Over 235,000 private sector jobs

11% of state total– 11% of state total

• $4 billion in wages

• Benefits to all Minnesota counties

* Leisure and hospitality industry, 2010



Leisure and Hospitality Jobs
Private Sector, by County, 2010
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Four‐County Northeast Minnesota 
Landscape Region, 2010

Leisure and Hospitality Industry:

County Gross Sales State Sales Tax
Private Sector

Leisure and Hospitality Industry:

County Gross Sales State Sales Tax
Employment

Carlton $56,820,086 $3771,021 1,029

0‐300

Cook $51,021,471 $3,194,937 819

301‐1,000
1,001‐3,000
3,001‐72,000

Lake $29,518,012 $2,004,237 871

St. Louis $437,789,626 $29,357,612 10,158



Recent Trends – Minnesota Travel

• Minnesota trends follow nation

• Shorter planning horizonShorter planning horizon

• Travel closer to home

• Expectation of deals; consumers emboldened to 
askask 

• Travel may be more appealing with creative 
packages, etc.

• Less spending on extrasLess spending on extras

• 40% of lodging properties up last summer; 30% 
same

• Expect similar this coming summerExpect similar this coming summer



Annual Change in Leisure and 
Hospitality Gross Sales
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2004: NE MN=$483,579,724; Minnesota=$9,954,353,189
2010: NE MN=$575,149,195; Minnesota=$11,319,270,395
Source: Minnesota Department of Revenue



Annual Change in Leisure and 
Hospitality Private Sector Jobs
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2004: NE MN=12,944; Minnesota=235,533
2010: NE MN=12,877; Minnesota=235,258
Source: MN Dept of Employment and Econ Development



Minnesota Resorts

• Nearly $250 million in gross sales
• Approx $15 million state sales tax
• Gradual decline in number of resorts over 

several decades statewide; much less so in NE 
MN

• MN’s resort experience unique to Upper 
Midwest



5‐Year Changes in Number of 
Minnesota Resorts
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1985: NE MN = 186; Minnesota = 1,378
2010: NE MN = 177; Minnesota = 887
Note: Resort data has relatively high incidence of geographic and 
industry coding errors
So rce Minnesota Department of Re en eSource: Minnesota Department of Revenue



5‐Year Changes in Gross Sales at 
Minnesota Resorts

0‐300
301‐1,000
1,001‐3,000
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NE MN: 1985=$12.6 million; 2010=$60.6 million (+382%)
Minnesota: 1985=$70.6 million; 2010=$244.0 million (+245%)
Note: Resort data has relatively high incidence of geographic and 
industry coding errors
So rce Minnesota Department of Re en eSource: Minnesota Department of Revenue



Select Recreational Activities of 
Travelers During Minnesota Trips

Activity
Northeast 
Minnesota*

State Total
Minnesota*

Hiking 34% 11%

Fishing 12% 10%

Lake/river swimming 9% 7%

Biking 9% 6%

Wildlife viewing or bird 
watching

12% 6%

Boating/water skiing 3% 5%

0‐300

Boating/water skiing 3% 5%

Canoeing 6% 3%

Downhill/snowboarding 6% 2%

Off‐road ATV driving 2% 2%

301‐1,000
1,001‐3,000
3,001‐72,000

Cross‐country skiing 2% 1%

Hunting 2% 1%

Ice fishing 1% 1%

S bili 4% 1%Snowmobiling 4% 1%

* Aitkin, Carlton, Cook Isanti, Itasca, Kanabec, Koochiching, 
Lake, Pine, St. Louis Counties
Source: Explore Minnesota Tourism Traveler Profile 2005‐2008Source: Explore Minnesota Tourism, Traveler Profile 2005 2008



Minnesota State Parks

• 13 state parks in 4‐county NE Region
– Bear Head Lake, Cascade River, George Crosby Manitou, 

Gooseberry Falls, Grand Portage, Jay Cooke, Judge C.R. Magney, 
McCarthy Beach, Moose Lake, Soudan Underground Mine, Split 
Rock Lighthouse, Temperance River, Tettegouche

• 11 with overnight facilities

• Growth in visitation during recession• Growth in visitation during recession

• 2011 was an exception for visitor statistics due 
to state shutdown



Annual Change in Overnight
State Park Visitors
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2003 NE MN 175 190 Mi 904 1552003: NE MN = 175,190; Minnesota = 904,155
2010: NE MN = 206,966; Minnesota = 1,052,696
2011: NE MN = 157,127; Minnesota =  772,898
Source: Minnesota Department of Natural Resources



Annual Change in Total
State Park Visitors

0‐300
301‐1,000
1,001‐3,000
3,001‐72,000

2003 NE MN 1 858 248 Mi 7 947 9562003: NE MN = 1,858,248; Minnesota = 7,947,956
2010: NE MN = 2,195,414; Minnesota = 9,524,489
2011: NE MN = 1,698,935; Minnesota =  7,753,279
Source: Minnesota Department of Natural Resources



Activity Participation in Superior 
National Forest
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Source: US Forest Service, National Visitor Use Monitoring 
(NVUM), 2006 http://apps.fs.usda.gov/nrm/nvum/results/(NVUM), 2006 http://apps.fs.usda.gov/nrm/nvum/results/



Spending and Type of Lodging Used 
in Superior National Forest
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Source: US Forest Service, National Visitor Use Monitoring 
(NVUM), 2006 http://apps.fs.usda.gov/nrm/nvum/results/(NVUM), 2006 http://apps.fs.usda.gov/nrm/nvum/results/



Outdoor Recreation in 
Minnesotans’ Lives

• Important part of Minnesotans’ lives (57% very 
important; 25% moderately important)

• Constraints get in the way
Ti O td t C t d ff t L k f i– Time; Outdoor pests; Cost and effort; Lack of companion

• Changing demographics
• Sedentary lifestyle and obesity among MNans

– Adult obesity rate up from <10% in 1990 to >20% in 2008

Sources: CDC and Minnesota’s 2008‐2012 State Comprehensive 
Outdoor Recreation Plan (SCORP)
http://files.dnr.state.mn.us/aboutdnr/reports/scorp_final_3308.pdf



Nature‐based Outdoor Rec Participation 
h d iChanges U.S. and Minnesota 1996 to 2006

Activity

Per‐capita change 
in number of 
participants or

Change in 
number of
participantsparticipants or 

visitation
participants 
or visitation

U.S.

Fishing (age 16+) ‐25% ‐15%

Hunting (age 16+) ‐21% ‐10%Hunting (age 16+) 21% 10%

National park visitation ‐19% ‐10%

Away from home wildlife‐watching ‐15% ‐3%

Total wildlife‐watching ‐1% 13%

BWCAW use (May Sept overnight groups) 27% 19%

0‐300

BWCAW use (May‐Sept overnight groups) ‐27% ‐19%

Minnesota

Resident anglers licensed in MN (age 16+) ‐16% ‐6%

d h l d ( ) 301‐1,000
1,001‐3,000
3,001‐72,000

Resident hunters licensed in MN (age 16+) ‐9% 3%

MN state park visitation, all parks ‐10% ‐1%

MN state park visitation, same parks over period ‐12% ‐3%

Away from home wildlife watching NA NAAway from home wildlife‐watching NA NA

Total wildlife‐watching NA NA

BWCAW use (May‐Sept overnight groups) ‐27% ‐20%

Sources: USFWS and U.S. Census Bureau, National Park Service,Sources: USFWS and U.S. Census Bureau, National Park Service, 
Minnesota Department of Natural Resources, U.S. Forest Service



Projected Changes in Minnesotans’ 
Outdoor Rec Participation, 2004 to 2014Outdoor Rec Participation, 2004 to 2014

Activity

Change in 
percent of 
population 
participating 
annually*

Change in 
Number of
hours of 

participation

0‐300

annually

Boating of all types, excluding fishing from a boat ‐11.5% 1.8%

Fishing of all types ‐18.4% ‐6.2%

Visiting outdoor zoos ‐24.7% ‐13.4%
301‐1,000
1,001‐3,000
3,001‐72,000

g

Visiting historic or archaeological sites ‐‐21.6% ‐9.9%

Viewing, identifying or photographing birds and 
other wildlife

‐22.0% ‐10.3%

Hunting of all types 11 2% 2 1%Hunting of all types ‐11.2% 2.1%

Offroad ATV driving 251.9% 304.7%

Snowmobiling ‐16.8% ‐4.3%

* Example: A change from 25% to 20% would be represented here as  ‐20% change

Source: Minnesota Department of Natural Resources



New NormalNew Normal

E i d lif t l t d i t• Economic and life style trends impact 
travel and recreation

• Impacts on use of Minnesota forestland
• How does this overlay on outdoor 
recreation trends, especially relating to 
forest resources?



Conflicts?

• There are conflict issues regarding Forest Lands and Mining; 
Forest Lands and Development; and Forest Lands and 
Harvesting.

• But when it comes to tourism, this is an industry that 
depends on sustainable uses of existing resources.depends on sustainable uses of existing resources.

• Travel and tourism embraces the natural condition and set 
aside of forests for access to wildlife and natural resources.

• It is in the tourism industry’s best interest to maintain forest 
lands – not create a conflict with it.

John Edman, Minnesota Tourism Director



A Few Additional Resources
(Note: This slide added after 4/18/12 presentation)

• Minnesota’s Network of Parks & Trails: FrameworkMinnesota s Network of Parks & Trails: Framework 
January 2011 
http://www.tourism.umn.edu/prod/groups/cfans/@pub/@cfans/@t
ourism/documents/asset/cfans_asset_344446.pdf

• Minnesota’s Network of Parks & Trails ‐ An 
Inventory of Recreation Experience Opportunities 
in Minnesota: Northeast Region Profile 
http://www.tourism.umn.edu/prod/groups/cfans/@pub/@cfans/@t
ourism/documents/asset/cfans_asset_259519.pdf

• Results for three forest recreation studies: Foot• Results for three forest recreation studies: Foot 
Hills, 2004; Finland, 2007‐08; and Land O’Lakes, 
2007‐08 
http://files.dnr.state.mn.us/aboutdnr/reports/trails/forest_rec_studi
es.pdf

• Outdoor Recreation Trends and Futures: A 
Technical Document Supporting the Forest Service 
2010 RPA Assessment (H. Ken Cordell) ‐ Draft as of 
01/04/09  provided by Ingrid Schneider, Director / / p y g ,
of University of Minnesota Tourism Center 
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