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Purpose of Survey:

e Address a Legislative‘rhandate

* Assess the current consulting capacity .

* Provide informatipn on Family Forests (FFL)

e Assess the efficacy, of tax incentive programs

* |dentify opportunities for sustainable mgmt.
~* Offer recommendations to Policymakers
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Methodology of Survey:

Designed by I\/Iasconémo Forestry & MFRC
~ollow up to 2006 survey »
Population of mterest MACF & MFA Ilst

42 Surveys sent oyt 36 responses
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Wood Sales
by Consultants 440 -

* Ave. sale size isi52acres | }
o >250 000 cords/year set up by consul









® New plans' % | ('16% updated)
AReductlons in DNR PFM program have
" helped business: 65% .

. ©32% of consultants indicate that other cost
‘share programs have helped busmess‘ o






Strengthen SFIA/2-c tax programs.

( stable funding, outreach, cooperation )

“Privatization” of stewardship program works.

Examine market opportunities in forestry

(wildlife incentives, restoration, sawtimber )

Bring consultants into policy loop

(MFRC, SFEC, MFA, )



Thank you !

Peter Bundy
President - Masconomo Forestry



